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Prediction for Holiday Spending:
Consumers to Shop Safe and Early
Going into the 2020 holiday shopping season,
Alabama’s consumers had spent about 7%
more than they did in 2019.
That growth came despite the business
disruptions caused by the global pandemic.
At the time of publication, it was hard to say how much
economic activity was due to government support and how
much related to people going back to work.
Normally at this time of year, the Alabama Retail Association
makes a dollar amount prediction of holiday sales. These are
not normal times. The consensus seems to be that sales will
be unchanged over holiday 2019 or grow modestly.
Unchanged would be good because spending in
Alabama in 2019 during the traditional holiday shopping
months of November and December reached an all-time
high – $13.25 billion.

Alabamians, like the rest of the nation, began their
holiday shopping in October this year to ensure
they could get the gifts they wanted and have them
arrive on time. That makes comparing 2020 to
2019 sales hard to do. Shopping safe and shopping
early are the buzz words for this holiday shopping season.
Already, shoppers had moved away from Black Friday to
Black November as their cue to begin shopping. That trend
will continue. A hesitancy to shop in person means many
shoppers will continue to shop online, through delivery and
curbside services. Alabama’s retailers are well stocked and
ready to serve their customers however they want to shop.
Alabama Retail will promote shopping safely with retailers
based or operating in Alabama this year through its Shop
Alabama for the Holidays campaign. n
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NOT JUST FOR THANKSGIVING

Bates House of Turkey
Celebrates 50 Years of Success
I C O N I C G R E E N V I L L E B U S I N E S S H AS S E RV E D
THE COMMUNITY AND BEYOND SINCE 1970
Story by Katie Brown. Photos Provided.

Bates House of Turkey owner Becky Sloane,
right, and her daughter, Michelle, in the dining
room of their Greenville restaurant during the 50th
anniversary celebration in March.
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I

n early March, Bates House of Turkey celebrated
its 50th year of business with a ribbon-cutting
ceremony and celebration. The governor even joined
in the festivities.
Every anniversary, the Greenville
restaurant celebrates but “this
year we went really, really big. We
had little champagne cranberry
cocktails, smoked turkey sliders
and gave away souvenir cups,”
said owner Becky Bates Sloane.

member

since

2009

While she spends most of the
time in the kitchen cooking
alongside her generational
employees, Becky loves to venture
out to the front of the restaurant
with her daughter, Michelle
Sloane, greeting customers. “It’s
so rewarding to know that they
remember a visit with us,” she
said of customers that return year
after year and bring their families
to experience the restaurant.

Along with the best seller hickory-smoked sandwich, Becky
created soups for the menu. “We do turkey and dumplings,
southwestern corn chowder – I took my grandmother’s
camp stew recipe and turned it into an all turkey camp stew
– then turkey vegetable and turkey noodle.”
“The soups that we make and
freeze to take home and the
frozen casseroles – individuals
and the big ones – really saved
our bacon,” when on March 19 all
on-premise dining stopped due
to the state’s coronavirus health
order. Throughout the dining
room being closed, Bates House
of Turkey continued to serve the
community and beyond, serving
hot meals curbside and selling the
frozen meals, originally created in
2010 during the Gulf oil spill when
interstate traffic also ebbed.
“People must have us saved in
their phones,” she said. While togo orders have increased, people
in the community and travelers
were ready to dine-in as soon
as the limited restaurant seating
was available in mid-May. “When
they opened those beaches
back up, (the highway traffic) was
there almost immediately,” Becky
said gratefully.

In 1923, Becky’s great
grandparents were gifted nine
turkey eggs as a wedding gift
A roast turkey dinner with all the fixings is a favorite at the
restaurant at 1001 Fort Dale Road in Greenville, right off
and soon began selling turkeys
Interstate 65. It is open 8 a.m.-6 p.m. Monday through Saturday
to neighbors for holiday meals.
and 11 a.m.-6 p.m. Sundays. Visit bateshouseturkey.com
Following her father’s return from
World War II, the family farm on
U.S. 31 in Fort Deposit continued to grow and specialize in
turkeys. The farm was well positioned on what was then
Turkey is a year-round meal
the main corridor from Chicago to Mobile. “The five children
With a prime location on a highly traveled interstate highway,
would take turns on Saturdays and Sundays, sitting out there
the restaurant opens at eight in the morning but doesn’t sell
and selling turkeys,” Becky recalls.
breakfast items. “Even this morning, people were waiting to
In 1970 when Interstate 65 opened, so did Bates House of
Turkey. Becky and her four siblings, her parents, and a few
kitchen and front of the house employees split responsibilities
between the farm on the federal highway and the restaurant
on the interstate. They began selling turkey products and
sandwiches at the restaurant and have since expanded their
menu to contain so much more.
“We added the roast turkey dinners and then added
vegetables because there aren’t that many places you
can stop on the interstate for vegetables,” she continued.

get in,” she said. Turkey is not just for dinner or a holiday treat,
“people always stop in (as they travel on the highway) to get
items to-go or sandwiches they are going to eat later.”
“It’s low in fat, low in cholesterol and high in protein. It’s a win,
win all around,” said Becky, explaining that turkey is so much
more than just a Thanksgiving meal.
“Eat turkey, feel perky,” is what Becky’s dad always said. “We
are continuing his dream that turkey needs to be eaten all
year round.” n
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Caring and Community Keeps
Cowart Drug Co. Going for 100 Years
Story by Nancy King Dennis. Photos by Jackie Batson.

W

hen a business has been serving its city in the
same way in the same building for 100 years,
the whole community celebrates.

Like many in the Shelby County community, Steve and
Theresa have known Kacie since she was a child. Her family
has patronized the drug store her whole life.

“When I realized the store was going to be 100 while I was
the owner, I knew we were going to have a BIG celebration,”
said Kacie White, only
the fourth owner of
member
Cowart Drug Co. in
since
1993
a century of doing
business. True to her
word, the Sept. 12
centennial celebration
included ax throwing,
vintage cars, a crazy
hair station, giveaways
and door prizes.
Hundreds from Calera
and surrounding
communities came
out for the outdoor event.

As part of a fourth-grade school project about career
dreams, Kacie interviewed Theresa, who had bought the
pharmacy from the
Cowart family in 1993.
In that interview, Kacie
declared she wanted
to be a pharmacist one
day and work at Cowart
Drugs. On the spot,
Theresa offered to hire
Kacie when she was old
enough to work.
At age 15, Kacie
became a cashier at the
pharmacy. “I’ve grown
up in this drug store,”
she said.

A pharmacy has always
By the time Kacie was
operated in the twoan undergraduate at Troy
story building at 8320
Pharmacist Kacie White has owned the 100-year-old
University, she had been
Cowart Drug Co. since 2014, but she has worked at the
U.S. 31, which was built
promoted to pharmacy
store since she was 15. The independent pharmacy is open from 9 a.m. to 6 p.m. Mondayin 1884-85. Originally,
Friday and 9 a.m. to noon Saturdays. Visit facebook.com/cowartdrugs/
technician, working
the brick and concrete
summers and holidays.
structure on Calera’s
When Kacie graduated from the McWhorter School of
main street housed the Bondurant and Burke Drug Store with
Pharmacy at Samford University, Theresa was ready to retire
a boarding house upstairs. In 1920, Cecil Cowart founded the
and wanted to sell the store to someone local, rather than
pharmacy that carries his name and continues to operate in
a chain. Kacie worked alongside her mentor for a year, and
the same space today.
then bought the business in 2014.
In 1972, after 52 years at the helm, Cecil passed the business
Cowart Drug Co. “made it to 100 years, because we love our
to his son, Steve. The second-generation owner of Cowart
people,” said Theresa. While she and Kacie aren’t related to
Drug Co. sat under a tent behind a framed portrait of his late
the family that founded the business, “We’re all like family,”
father at the centennial event. “I watched you grow up,” Steve
she added.
told Kacie, who, along with the store’s third owner, Theresa
To Kacie, the key to the store’s longevity is “we truly care
Harris, was on hand for photos and to greet celebrants.
about our patients. Our customers are known on a firstname basis, they are not a number to us.” n
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T AX U P D AT E

2021 Unemployment Compensation
Tax Bill to go Up for All Employers

I

nstead of the lower unemployment tax bill originally
projected for next year, all Alabama employers will
have an additional 1.3% added to their current tax
rate in 2020, thanks to the strain caused by job losses
due to COVID-19.
Through no fault of their own, the 70% of Alabama employers
who are at the lowest of the state’s 22 unemployment tax
experience ratings will be billed three times more in 2021
than they currently pay (see boxed example provided by the
Alabama Labor Department).
On top of their individual experience
rating, all employers pay shared costs
that cannot be charged to any particular
employer, such as unemployment
benefits paid to employees of businesses
that have closed. Thanks to record
low unemployment rates, those costs
have been at 0% for the prior five
years. In 2021, shared costs will be
1.3% for all employers, the Labor
Department estimates.

COVID-19-related shutdowns, slowdowns and layoffs from
late March through April.
Alabama’s Unemployment Insurance Trust Fund went from
$697 million on March 20 to $118 million as of Oct. 16, he
said. The draw down in the fund, which ordinarily is totally
underwritten by employer unemployment taxes, would
have been greater had the governor and legislative leaders
not allocated $300 million in federal CARES Act money to
the account in September. Those funds spared Alabama
businesses from a more than 500% tax hike in 2021.

A business at the lowest
experience rating with 20
employees and quarterly
taxable payroll of $160,000
now pays about $1,040 in
unemployment tax. At the
1.95% rate, they will pay
$3,120, the Alabama Labor
Department says.

Next year’s shared costs when added to
the .65% experience rate that the majority
of Alabama employers currently pay, means most will have
a 1.95% unemployment insurance tax rate in 2021.
“Your association knows how hard you work to avoid paying
more unemployment taxes,” said Alabama Retail Association
President Rick Brown. “Your unemployment insurance tax
bill is based on several factors; some you control and some
you don’t. This is one you don’t. Fortunately, this unwanted bill
won’t be past due until May 1st.”
The first quarterly tax payment will be due April 30 and
delinquent after May 1 of next year. It could be as late as
Jan. 31 before the state notifies employers of their exact
2021 rate. The rate you are billed in January will remain the
same for all of 2021.
“Ten years of positive economic growth went down the
tubes in one month,” said Alabama Labor Secretary
Fitzgerald Washington, speaking of the dramatic increase
in Alabamians collecting unemployment at the height of the

Since 2010, following the Great Recession,
Alabama employers have been paying
UC taxes on Schedule D, the highest
unemployment compensation tax rate
schedule possible. Before the pandemic,
“we had been trending toward Schedule
C in 2021,” which means employers would
have been paying less, Washington said.
Instead, Alabama will stay in Schedule D.

On Oct. 1, the Alabama Department of
Labor reinstated temporarily waived
employer costs associated with COVID19-related claims. “As employment is
rising, and nearly all businesses are open, we will no longer
waive those costs,” Washington said at the time. Alabama
went from a record low unemployment rate of 2.7% in
December 2019 to the highest it had been in 37 years – 12.9%
in April. The September rate had declined to 6.6% but was
still higher than the 3.5% March rate.
Unemployment compensation taxes are individual to
each business based on a formula that takes into account
wages paid; the amount of unemployment among current
and former employees; the average duration and cost of
unemployment benefits paid to claimants over a three-year
period; as well as the shared costs.
Waived costs exceeded $500 million. “While individual
employers will not be held liable for these costs, they WILL
go into the ‘shared costs’ portion of the tax rate computation
and eventually will be distributed among all employers,”
Washington said. n
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THANKFUL FOR LOYAL CUSTOMERS

Jasper Store Stays at Full Staff
Throughout the Pandemic
B E R N A R D ’ S S T O R E F O R M E N H AS B E E N P R O V I D I N G
P E R S O N A L C U S T O M E R S E RV I C E S I N C E 1 9 4 9
Story by Nancy King Dennis. Photos Provided.

The staff of Bernard’s Store for Men in Jasper
pose with the Alabama Magazine declaring
them one of the “Best in Bama.” From left
are Nate Shoff, Hannah Alexander, Elizabeth
Richardson, Rusty Richardson, Glenda Odom and
Macie Barrett.
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O

n March 23, Rusty Richardson, owner of Bernard’s
Store for Men on the square in downtown Jasper,
locked the doors to the public. The 71-year-old
store specializes in casual and tailored clothing for men.
“The numbers (of confirmed coronavirus disease cases) in
Jefferson County were rising,” said the owner of the business
in nearby Walker County. “I had a gut feeling that we ought
to be closed.” He made the
member
decision to stop allowing
since
customers inside his store
1992
before the state required
it March 28 for a host of
businesses statewide.
While his physical store was
closed to the public from
March 23 until May 1, “we
were operating as much
as possible with the
doors locked.”

six months after the pandemic began. His strategy for growing
the business is simple: “Really spoil people and hope they’ll
come back.”
With rescheduled weddings and other events plus the return
of football, “business has bounced back for sure,” both casual
and dressy, he added. “And I’m optimistic that it will continue
to get better.”
Even with the constraints
of the pandemic and a
mandated 50% occupancy,
the readers of Alabama
Magazine this summer chose
Bernard’s Store for Men as
the “Best Men’s Boutique in
Alabama,” one of 40 state
entities recognized in various
categories as being the “Best
in Bama.”

By mid-October, Bernard’s
launched an e-commerce site
That meant three employees
as well to continue to better
at the most inside the store
serve its local customers,
to issue gift certificates and
many of whom depend on
fulfill orders – Rusty, his wife
its delivery services, and
Elizabeth, and associate
Bernard’s Store for Men has been a staple at 217 19th St. West on the square
in downtown Jasper for 71 years. For current store hours, please visit
to gain new customers
Nate Shoff. One or more of
bernardsstoreformen.com
outside Jasper and Alabama.
those three were inside the
The development of an
store three hours a day but
e-commerce site already had been “on the back burner,”
were available by cell phone at other times if needed. The
Rusty said. “The pandemic pushed me, and the young folks
store employs six people, who all worked at its two buildings
encouraged me to go forward with it.”
prior to the COVID-19 pandemic. All six remained employed
throughout and now are back working in the store’s two
A History of Customer Service
buildings. While the doors were closed, Glenda Odom, Macie
Bernard’s Store for Men and Bernard’s Tailored Clothing &
Barrett and Hannah Alexander worked on inventory, payroll
Furnishings was established in 1949. The business turned
and other tasks that didn’t require interaction with the public
70 years old in 2019. The main building for Bernard’s Store
and could be carried out six feet away from others.
for Men was built in 1895. The tailoring store’s building was
“We’re answering the phone, taking orders for gift certificates,
built in 1905. Bernard Weinstein bought that building from the
shipping birthday gifts and doing curbside pickups,” Rusty
Green family in 1949. Before that, the building housed R. Green
said at the time. “We are fortunate, Jasper is a close-knit
General Mercantile.
community. We really care about each other.
Rusty began working for Bernard’s in 1974 as a 16-year-old
“We have loyal friends and customers, who have shopped
high school student and continued working there through his
with us for generation after generation,” he continued. “I can’t
college years. In May 1980, after graduating from the University
be thankful enough for the reaction people have shown for
of Alabama at Birmingham with a degree in marketing, he was
the store.”
promoted to store manager. Bernard died suddenly in July
1980. Eight years later in 1988, Rusty bought the store where he
Once the store reopened its doors, it was able to add to
had worked since he was a teenager.
that loyal customer base from both the community and
elsewhere in the state. “People will shop and even travel
“We are fortunate to be able to carry the tradition Bernard
for a good product when they know they can get the
Weinstein started; customer service to the nth degree,”
customer service that they want,” Rusty said in an interview
said Rusty. n
November 2020
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FEATURED MEMBER

Taking Off
with Huntsville
By Nancy King Dennis

A N I N T E RV I E W W I T H

Greg and Foster Brooks
President and Operations Manager
of Brooks & Collier
Photo By Brandon Robbins
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Greg and Foster Brooks in
their walk-through nursery.

D

uring the holiday season, when you see the
10-foot-tall reindeer topiary after turning off Pratt
Avenue and going under I-565 in downtown
Huntsville, you’ve arrived at Brooks & Collier.
From the big picture window decked out with twinkle lights
and fresh wreaths on the front door to the ornate iron
chandelier over the cash registers laced with tree boughs,
Brooks & Collier goes all out for the holidays.
“It is always joyful to walk into the store” after decorator Hal
Pennington, aka “the Elf,” is done working his magic each
year, said Foster Brooks, operations manager for the yearround lifestyle destination and one of the largest home and
garden centers in North Alabama.
“Besides everybody walking around with masks and
keeping their distance,” the two showrooms and garden
centers stretching over two acres will be “the same
as always,” decorated top to bottom, said Foster of the
upcoming holiday shopping season amid a global pandemic.
As with most stores, Brooks & Collier orders Christmas
and other holiday merchandise each year in January.
The star, tree, snowman and winter wonderland-theme
decorations and accessories started arriving weekly back in
September, he said.

A Family and a Team
Foster is a fourth-generation operator of the Brooks family
venture, which will celebrate its 75th year in 2021. “This is
what I've grown up doing,” said the 28-year-old, whose
wife, Sarah, also pitches in at the store. Foster’s parents and
third-generation president and vice president, Greg and

Greg Brooks is the
president of Brooks &
Collier, a 74-year-old
downtown Huntsville
home and garden
store selling indoor
and outdoor furniture,
rugs, grills, lighting,
hardscapes, plants
and accessories.

“2020 is the busiest
year we’ve ever
had. People are
working in the
yard, improving
their patios,
grilling out a lot.”
- GREG

Kim Brooks, began their leadership of the family company
in 1993. Like Foster, Greg grew up in the business, working
seven days a week once he graduated college in 1987.
“Honestly, she never gave me a day off!" he laughs, speaking
of his mother and second-generation owner, Doris, who
continues to pop into the store from time to time, bringing
treats for the store’s canine greeters – Lucy and Ivy.
“While Brooks & Collier is a family-owned business, everyone
that is a part of this company is part of the family,” said
Foster. With its showrooms closed from late March to
May due to the state health order to slow the spread of
coronavirus, “everyone had extra roles to play,” he said. But
the store’s 20 employees didn’t skip a beat, and its outdoor
nursery and garden centers never closed.
Continued on page 12

THE ESSENTIALS
Founded
1946
Number of Employees
20
Mentor
My parents, Greg and
Kim Brooks. I believe
each generation learns so
much from the one ahead.
I have learned from my
parents what it means and
takes to be a part of the
Brooks & Collier family.

Smart Move
Renovating our store in the
‘90s. It was a big transition
from the feed and seed
garden center to our current
“home and garden” retail
store. We didn’t have air
conditioning until the early
90s, and that is KEY during
the summer months.

Wisdom Shared
When it all boils down to it,
you really aren’t anything
without your employees and
your customers. Thankful
for every single one of them.

See more
of this story at
alabamaretail.org

Learning Moment
2020. I am proud of how our
staff and customers have
adjusted and adapted to the
current workday lifestyle.
November 2020
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“A lot of our plants are outside – all of our bedding plants and
annuals. It was a safe place to shop,” said Foster. “We would
write up people’s tickets, go inside, check them out and bring
the receipt back outside to them. We had to do a lot of extra
steps and work a lot harder.”
“We also did curbside pickup,” he added. “People were
calling in for plants. ‘I need six petunias. Five of these, five of
those.’ Everyone pitched in
member
and had good teamwork.”

since

Making Friends and
New Customers

2013

Besides a growing interest
in gardening, Brooks
& Collier was perfectly
positioned with inventory
for those looking to spruce
up their outdoor spaces,
furnish a lake house or add
a house plant or two.

Street. In the 1960s, the feed and seed moved into a larger
building on Washington Street. Ernest retired, then in 1968
when T.E. died, his son, the late Billy Brooks, became the
sole owner. Billy maintained the Collier name in the business
as a tribute to its beloved co-founder, then transformed
the business into an outdoor nursery and gardening store
in the 1970s.
As Huntsville grew from a
small, farming community
to the Space Capital,
Brooks & Collier took
off with it. “As Huntsville
changes, we change,”
said Foster.

In 1987, Billy’s wife, Doris,
opened a second location
on South Parkway,
selling outdoor furniture
Furniture and plants abound, but Brooks & Collier also has lamps, pillows, artwork,
with a mixture of indoor
gifts and decor for every room in the house. Visit brooksandcollier.com
accessories. That is when
“We’ve helped a lot
Greg began working in
of customers re-landscape their yards, set up outdoor
the family business. “Dad laughs and says my grandparents
kitchens and furnish their patios,” Foster said. “Maybe they
competed with each other a little,” said Foster. “(Doris) ran the
had vacations planned that they were not able to take. They
South Parkway store, while my grandfather was downtown”
had a little extra spending money and decided, ‘Let’s build
at the garden center.
a pool in our backyard, set up chairs there and make that
In 1993, the second-generation owners retired and sold the
our vacation.’
South Parkway store. Since the mid-1980s, the downtown
“I’m meeting a lot of new people each day and building
store has been at its current location, 813 Meridian St. N. in
friendships,” he added.
the Lincoln Mill District of Huntsville. Greg and Kim bought
and expanded that location. From 2005 to 2011, they leased
Adding an e-commerce portal in June to its 3-year-old
the building to a furniture distributor, while maintaining Brooks
website also has meant new customers. As more and
& Collier’s wholesale business.
more people go online to research and purchase products,
virtually expanding its showroom was the next logical step
On a Saturday in late November 2011, Brooks & Collier’s retail
for Brooks & Collier.
space reopened. "We opened on Small Business Saturday,"
“We’ve had a lot of success attracting people who never
knew about us, until they came across us on the internet,” he
said. “And people are calling from all over the Southeast. A
lady even called recently from New Jersey and asked us to
send her something.”
Both before and amid the pandemic, “our delivery system
has been crucial,” Foster added. The store offers free design
services and free local delivery to the Huntsville and Madison
area. The store also regularly delivers to customers south to
Birmingham and north to Tennessee.

Growing, Changing with Huntsville
T.E. Brooks and partner Ernest Collier founded Brooks &
Collier Feed & Seed in 1946 in a metal building on Brown
12 Alabama Retailer November 2020

the traditional beginning of the holiday shopping season, Kim
said. "That was our goal."
Brooks & Collier has an affinity for this time of year. In 2018,
Huntsville Mayor Tommy Battle kicked off the city’s Small
Business Saturday campaign in the store with the whole
Brooks family present.
“Shopping small is good for the local economy,” said Foster.
“You are shopping with your neighbors. We always are going
to take care of the customer, no matter what.”
The fourth-generation Brooks has high hopes for his small,
family business. “Whether it is opening another location or
expanding our current location eventually, I look forward to
the future,” he said. n

Member News
BOB AKERS MARKS
50 YEARS AT DAVIS

UNCLAIMED BAGGAGE
IS 50; IN HALL OF FAME

BUFFALO PHIL’S
CELEBRATES 40 YEARS
member

since

since

1995

Davis Direct Inc. threw a socially distant
party in September for Bob Akers,
who celebrated his 50th work
anniversary. The company was
founded in 1927 by Ben Davis as
Davis Printing Co. Inc. Bob’s dad,
Spurgeon Akers, and uncle, Robert
Akers, bought the business in 1945.
Bob started his career there shortly
after he returned from serving
in Vietnam. In the 1990s, Emile
Vaughan joined the partnership.
Emile and his son, Mitchell, have
grown the business to serve
modern marketers. Davis has been
a member of the Alabama Retail
Association since 1995. Bob has
served as its board treasurer since
2007. Visit davisdirect.com

member

member

since

2016

1992

Buffalo Phil’s Wings, a go-to spot in
Tuscaloosa, celebrated its 40th
anniversary in July with giveaways
and drink specials. Opened in
1980 and originally named Wings
& Things, the restaurant is now a
staple on the strip. Owner, founder
and Alabama Retail Comp Board
of Trustees member Phillip Weaver
Sr. moved the restaurant one block
west to University Boulevard where
it crosses Campus Drive in 1996. It
has been serving buffalo chicken
wings, burgers, curly fries and more
since. While Buffalo Phil’s clientele
is about 60% local, it is a must-stop
for anyone passing through town.
Visit buffalophils.com

IN MEMORIAM
MIKE WILSON, 1974-2020

Unclaimed Baggage Center,
Center the nation’s only
retailer of lost luggage items, was
inducted in August into the Alabama
Tourism Hall of Fame. CEO Bryan
Owens and his son, Matt, accepted
the award. Annually, this unique
shopping experience brings one
million people from throughout the
world to Scottsboro. Fifty years ago,
founder Doyle Owens bought his first
unclaimed luggage from Trailways Bus
Lines and quickly resold its contents.
UBC is planning a 50 years, 50 states
belated birthday road tour. In June,
the popular attraction also launched
its online store, allowing customers
to shop its unique finds from home.
Visit unclaimedbaggage.com

IN MEMORIAM
MARC MILLER, 1931-2020
member

Saw’s BBQ pitmaster and
since
founder Mike Wilson died suddenly 2009
Labor Day weekend at age
46. He opened his nationally
acclaimed restaurant in 2009 after 10 years as a kitchen
chef at Cooking Light magazine. Following the first restaurant
in Homewood, the Saw’s brand grew to include SAW’s
Soul Kitchen, SAW’s Juke Joint and another SAW’s BBQ.
Mike’s distinctly Carolina-style barbeque and legacy “will live
on in his children, restaurants and recipes,” his staff said.
Visit sawsbbq.com

member

M&F Casuals co-founder Marc since
2004
Miller died July 10. He and his
wife, Ann, moved to Selma in
1965 to run her family’s M&F
Stores Corp. chain, open since 1927. In 1973, the couple
opened M&F Casuals in Fairhope, which their daughters,
Carol Eberlein and Barbara Levitt, still operate and where
Ann remains a presence. Marc was a founder/past
president of the Downtown Fairhope Business Association.
Visit shopmandf.com
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Welcome

New Members

featured new member

LUCY GOOSE
LLC, DBA THE
FAIRHOPE STORE

FAIRHOPE
Founded 2012
OWNER

Lisette Normann
PICTURED

Lucy, Lisette and
John Normann
NUMBER OF EMPLOYEES

10
LOCATION

323 De La Mare
Ave., Suite 1,
Fairhope, AL
36532
MEMBER SINCE

July 30, 2020

BABS - HP LLC
BIRMINGHAM

Capstone Hotel
TUSCALOOSA

BABS - HR - ST LLC
HOOVER

Captain Hook LLC
DOTHAN

BABS - HW LLC
BIRMINGHAM

Captain Snapper Inc.
THEODORE

BABS - OHCR LLC

Chilly Water LLC
HUNTSVILLE

BIRMINGHAM
featured new member

20 20 Eyecare Inc.
CLANTON

J DOG LLC, DBA
THE ORANGE
BEACH STORE

2218 2nd Avenue North
Development LLC
BIRMINGHAM

FAIRHOPE

A&L Traders Inc.
DAUPHIN ISLAND

Founded 2016

Academy Sports +
Outdoors
KATY, TX

OWNER

Lisette Normann
NUMBER OF EMPLOYEES

10
LOCATION

Adams Catalytic
Converters Inc.
SOMERVILLE
Advanced
Endodontics PC
BIRMINGHAM

Back in Motion
Physical Therapy LLC
SPRINGVILLE
Baked LLC
HUNTSVILLE
Bakers on Main LLC
GUNTERSVILLE
Bar-B-Quing
with my Honey Inc.
MOBILE
Baron Hoover LLC
BIRMINGHAM
Barrow Hospitality LLC
HOOVER
Bel Cibo LLC
MOBILE

25122 Perdido
Beach Blvd #7,
Orange Beach,
AL 36561

Alverson & Ireland
Fresh Foods LLC
MOUNTAIN BROOK

Big Mike’s Steakhouse
Auburn LLC
AUBURN

Asaram Inc.
FOLEY

Big MJU Enterprises LLC
SARALAND

MEMBER SINCE

Ashley Garage
Holdings Inc.
HUNTSVILLE

Big Oh’s LLC
HUNTSVILLE

July 30, 2020

AU S College Hospitality
Group II LLC
AUBURN
Auburn Pharmacy
AUBURN
Austin Foods LLC
EUFAULA
Auto Body RX LLC
MONTGOMERY
BABS - BW LLC
BIRMINGHAM
BABS - Harbert LLC
BIRMINGHAM
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Black Watch Sports
Performance LLC
BIRMINGHAM
Boxstar LLC
FLORENCE
Brain Well-Being LLC
TUSCALOOSA
Brent Rains
ALBERTVILLE
BV Holdings LLC
HUNTSVILLE
Caffeine Katie’s LLC
CULLMAN
Cameron S.
Askew MD PC
BIRMINGHAM

Classy Threads Inc.
TUSCALOOSA
Coastal Apparel & Gifts
Inc.
GULF SHORES
Col-Mac Inc.
MOULTON
Cotton Gin Creamery LLC
PRATTVILLE
Crazy Cazboy’s
Guntersville LLC
GUNTERSVILLE
Crimson Hospitality LLC
TUSCALOOSA
CrossPlex Village
QALICB LLC
BIRMINGHAM
D and D Trading LLC
MOBILE
Dana Wolter Interiors LLC
MOUNTAIN BROOK
Decatur Lockmaster Inc.
DECATUR
Deerfoot Spirits LLC
HUEYTOWN
Downey Eye Care
Alexandria LLC
ALEXANDRIA
Dr. Felicia Lawrence LLC
DALEVILLE
Dr. Jeni L. Knizley LLC
MOBILE
Dumps Like A Truck LLC
AUBURN
Eastern Shore
Coffee LLC
SPANISH FORT
EB Eleven Ventures LLC
MOBILE
Edge Automotive LLC
MONTGOMERY

Eli’s Hamburger
Heaven Inc.
BIRMINGHAM
Elle LLC
BIRMINGHAM
ENT Centers of
Excellence LLC
FOLEY
Fast Trac
Winchester Road LLC
HUNTSVILLE
Fibranz Inc.
HUNTSVILLE
Fire and Knives LLC
DECATUR
FPJ Enterprises LLC
ANDALUSIA
Fu Li Wha Inc.
TRUSSVILLE
GoBrands Inc.
PHILADELPHIA
Gold Ru$h
Enterprises Inc.
DECATUR
Grand Majestic F/X Inc.
HUNTSVILLE
Grikey’s Meat Market LLC
CENTER POINT
Grille 29 Huntsville LLC
HUNTSVILLE
GSA Foods LLC
TUSCALOOSA
GTEC LLC
HUNTSVILLE
Guadalajara Jalisco Inc.
MADISON
Guadalajara of
Huntsville Inc.
HUNTSVILLE
Gulf States Mobility Inc.
WETUMPKA
Gwin’s Stationery &
Engraving Co. Inc.
MOBILE
Habaneros Inc.
CALERA

Headland Bottle Tree LLC
HEADLAND

JMF Technologies LLC
TUSCALOOSA

MAP Hospitality Inc.
MONTGOMERY

Mozo’s LLC
DOTHAN

HeartLegacy LLC
DAPHNE

JohnsonRx Inc.
CEDAR BLUFF

MSALM LLC
SHEFFIELD

Heather Laith Food
Group Inc.
MADISON

Julia’s Mexican
Restaurant LLC
GUNTERSVILLE

Margaret Toups
Dentistry PC
TRUSSVILLE

Hibachi Joe LLC
DOTHAN

Jus Relax LLC
DOTHAN

Hoffy LLC
HUNTSVILLE

Kamado LLC
HUNTSVILLE

Holcomb Collision LLC
ALBERTVILLE

Kelley’s Service
Center Inc.
MONTGOMERY

Horizon Surgical PC
CULLMAN
Hot Flames LLC
MOBILE
HQB LLC
TUSCALOOSA
ICPM LLC
CLANTON
Integrity Auto Group LLC
CULLMAN
Integrity Auto
Service LLC
OPELIKA
Iron City Tire & Auto LLC
CENTER POINT
Island Fun Rentals Inc.
DAUPHIN ISLAND
Jackson Hospitality
Services Inc.
BIRMINGHAM
Jackson Rime LLC
LEEDS
Jai Ganesha LLC
LUVERNE
James A. Johnson PC
IRVINGTON
Java J’S Cafe LLC
BAY MINETTE
Jay Kishan Inc.
TUSCALOOSA
Jayvivek LA LLC
MOBILE

Kerkyra Restaurant LLC
HUNTSVILLE
Kyle Office Supply Co. Inc.
TUSCALOOSA
La Cazuela Mexican
Cuisine LLC
TRUSSVILLE
Levy’s Fine Jewelry
BIRMINGHAM
Lil Capone’s LLC
FLORENCE
Linell Graphics LLC
BIRMINGHAM
LND Hospitality LLC
ALABASTER
Local & Co.
Hospitality LLC
FOLEY
Lucky Dog Day Care LLC
DECATUR
Ludlum & King LLC
OPELIKA
Luke Salon Co. LLC
SEMMES
Majestic Pies LLC
MORRIS
Maki Fresh Huntsville LLC
HUNTSVILLE

Maruti Hospitality LLC
ORANGE BEACH
McAleer’s Office
Furniture
MOBILE
McGowin & King
Mortgage LLC
MOUNTAIN BROOK
McNeil Consulting Inc.
MOBILE
Melt Hoover Inc
HOOVER
Mi Ranch Mexican
Restaurant LLC
PIEDMONT
Mia Nail Lounge LLC
HARTSELLE
Michael A. Griffin PC
DOTHAN
Michelle’s Restaurant of
Phenix City Inc.
PHENIX CITY
Michelle’s Studio # 5 LLC
CHELSEA
Miranda Ball
MUSCLE SHOALS
Mo Bay Beignet Co. LLC
MOBILE
Mobtown Barber
Shop LLC
MOBILE

Must Stop Cafe LLC
WETUMPKA
Needleworks LLC
HOMEWOOD
Netherton Auto Parts Inc.
DECATUR
NMO LLC
MOBILE
Oak Mountain Brewing
Co. LLC
PELHAM
Ohana Poke LLC
MOBILE
Opp Pharmacy LLC
OPP
Orange & Blue Inc.
HUNTSVILLE
Oso Restaurants LLC
ORANGE BEACH
Over Easy Inc.
BIRMINGHAM
Pannie-George’s
Kitchen II Inc.
MONTGOMERY
PAP of Dothan LLC
DOTHAN
Parkway Veterinary
Services LLC
MOBILE
Pedro & Leobardo LLC
ASHFORD

Monarch Espresso
Bar LLC
TUSCALOOSA
Mosley’s Fine Meats Inc.
DAPHNE

Maki Fresh LLC
BIRMINGHAM

HB Hardware &
Building Supply LLC
HOKES BLUFF
November 2020
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Penny Pearl & Duppy LLC
SEMMES

River Region Batteries Inc.
MONTGOMERY

Plaza Bar LLC
AUBURN

Roadwise Retail LLC
PINSON

Price Small Engines Inc.
OPELIKA

Roebuck Golf
Course LLC
BIRMINGHAM

Pritchett-Moore
Insurance Inc.
TUSCALOOSA
QT Nails By Camly LLC
MONTGOMERY
Queen B LLC
VESTAVIA
Restaurant Support
Services LLC
JACKSON

RSM & B LLC
DAPHNE
Sand Mountain
Dentistry LLC
ALBERTVILLE
Sapphire Hospitality LLC
BREWTON
Sarah Zaccaro Inc.
MOBILE
SC Hoover Inc.
BIRMINGHAM
Scotts Auto LLC
MILLBROOK
Seasick Records LLC
BIRMINGHAM
Seasoned
Catering Co. LLC
CULLMAN

featured new member

EAGLE EYE
OUTFITTERS

DOTHAN

Founded 1999

Sentinel Title LLC
DAPHNE

OWNERS

Sewell’s Chicken LLC
TROY

Mark and Susan
Anderson
(pictured)
NUMBER OF EMPLOYEES

70
LOCATION

3535 Ross Clark
Circle, Dothan, AL
36303
MEMBER SINCE

May 19, 2020

Shaken Inc.
OPELIKA
Shelly B. LaGroue
CPA LLC
MOBILE
Shinkunas &
Associates PC
ATHENS
SHIV LLC
PRATTVILLE
Shiva Hospitality LLC
OXFORD
SiP Cigars & Lounge LLC
DECATUR
Siridhi Hospitality LLC
DECATUR
SLW- LLC
PRATTVILLE
SOCU Mobile LLC
MOBILE
South Alabama
Fitness LLC
MOBILE
Southeastern
Land Group Inc.
DADEVILLE
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Southern Food
Services LLC
MUSCLE SHOALS
Southern Visions LLP
LOXLEY
Speed Spa LLC
MOUNTAIN BROOK
Spring Hill
Animal Clinic LLC
MOBILE
Springboard to Success
MOBILE
Springville Water
Works LLC
SPRINGVILLE
Stepleton &
Holcomb CPAs
CROSSVILLE
T Town Juicy Crab Inc.
TUSCALOOSA
Tammy Irons
FLORENCE
Tarping Systems Inc.
SLOCOMB
The Breezeway LLC
OPELIKA

Tony Perry
HIGDON
Treat Yo Self LLC
HUNTSVILLE
Trilogy Threads
Boutique LLC
COLUMBIANA
Triple Bark Beverages Inc.
VESTAVIA
Troup’s Pizza LLC
BIRMINGHAM
Turtle Point Yacht &
Country Club
KILLEN
Tyler Scott Law LLC
DAPHNE
Uncle Mick’s Cajun
Market & Cafe LLC
PRATTVILLE
USA WEST LLC
BIRMINGHAM
Varun Hospitality LLC
MOBILE
Vihaan Inc.
BIRMINGHAM

The Burritos Corner LLC
DADEVILLE

Vision Refinish
Solutions LLC
ALABASTER

The Cutter Group LLC
HUNTSVILLE

Washbox LLC
GADSDEN

The Dowda Group Inc.
BIRMINGHAM

Waterfowl
Mercenary LLC
SCOTTSBORO

The Dumbwaiter
Restaurant LLC
MOBILE
The Fillin Station
of Troy Inc.
TROY
The Hummingbird
Way LLC
MOBILE
The Hungry Hut LLC
GLENCOE
The Retreat Bham LLC
BIRMINGHAM
The Shop LLC
FAYETTE
The Something Blue
Shoppe Inc.
HARTSELLE
The Thirsty Donkey LLC
BIRMINGHAM
Therapy South Green Valley LLC
HOOVER

Watkin’s Branch: Bourbon
and Brasserie LLC
MOUNTAIN BROOK
WCX Foods Inc
MADISON
Wen Hai Lin
ALEXANDRIA
Westside Holdings LLC
FAIRHOPE
Wharton
Restaurant Co. LLC
FLORENCE
Wilson Food
Services LLC
ANDALUSIA
Yellow House Inc.
MOBILE

Sales/Leasing/Rental Tax
Licenses to be Renewed
Annually Starting with Your
October 2020 Return
When filing October 2020 sales, leasing and rental tax
returns in November, retailers and other businesses will be
prompted to renew their tax licenses.
In 2020, businesses collecting and remitting those three
taxes are required to begin renewing their tax license
accounts annually with the Alabama Department of
Revenue, according to a new departmental rule (810-6-5.01-.01). Prior to 2020, your tax license did not expire. The
annual renewal process will be conducted through the
department’s www.myalabamataxes.alabama.gov system.
There is no charge, but the licenses must be renewed
in November or December. Tax licenses will be renewed
annually going forward. n

Learn more at alabamaretail.org/news/
tax-license-renewal/
HURRICANE SALLY SBA LOAN APP DEADLINES
Nov. 19 for physical damage
June 21, 2021 for Economic Injury Loans
Learn more at alretail.org/3hvcWKb

Nov. 3: Make the
Retail Vote Count
On Tuesday, Nov. 3, Alabamians who have not already
voted absentee due to COVID concerns will go to the polls
to select their next president. On the ballot as well are races
for U.S. senator, all seven of Alabama’s seats in the U.S.
House of Representatives and six unopposed state appellate
court positions.
You should have received Alabama Retail Association’s
endorsements and its Voter Guide electronically in the
weeks leading up to the General Election. Absentee ballots
must be postmarked or hand-delivered to your local
election manager by Monday, Nov. 2.
For the General Election:
• Give your employees time
off to vote
• Ask your employees, friends and
family to support candidates who
are right for retail
When speaking with employees be careful to explain that
no adverse action will be taken against any employee based
on his/her political views. n

To learn more, visit alabamaretail.org/
advocacy/elections/

Governor’s Proclamation Covers
COVID-19 Immunity; State Law Expected
On May 8, Alabama Gov. Kay Ivey issued an emergency
proclamation that protects businesses from the risk and
expense of lawsuits associated with COVID-19.
If those covered by the executive order do not act
recklessly and operate in a manner that is reasonably
consistent with applicable public health guidance, they
should be able to avoid COVID-19 liability, based on
the proclamation.
It covers acts or omissions occurring from March 13
until Alabama’s COVID-19 public health emergency

ends. At the time of publication, the state of emergency
was set to expire Nov. 8, but it can be extended in
120-day increments. Legislative leaders have said they
intend to enact legislation as quickly as possible to keep
employers covered.
Entities covered include businesses, nonprofits, LLCs, health
care providers, educational entities, churches, governmental
entities and cultural institutions operating in Alabama, as
well as individuals associated with these entities.

Learn more at alretail.org/3kRV9yI

All information on this page was first shared with you via email. Not receiving alabamaretail.org emails?
Provide your email to production@alabamaretail.org for timely updates.
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Socially Speaking
T H E P O S T S Y O U M A Y H AV E M I S S E D

Get social with us! Talk
to us about the photos,
resources, retail updates
and member news we
share.

“It is not just about us.
We want to help as many
other small businesses as
we can.”

/Alabama Retail

- APRIL MCCLUNG,
EMILY’S HEIRLOOM POUNDCAKES

The news is out! Emily's
Heirloom Pound Cakes is
one of 20 Black-owned
businesses nationwide
chosen for Qurate Retail
Group’s Small Business
Spotlight. … Tune in to
QVC and HSN … Talked
with Congressman
Gary Palmer and April
McClung today. Aug.
12, Aug. 19 and Sept. 23
photo posts

@AlabamaRetail
@ShopAlabama
Stay informed at
alabamaretail.org

Small, local Alabama
retailers are ready to limit
customers however the
state says, wear cloth
masks and sanitize.
Governor, Retail is Ready!
#SmallerStoresSmallerRisks
#ShopSafely #SupportLocal
#KeepAlabamaWorking
#ShopAlabama
April 22 photo

Thanks to support from
area businesses,
@yellowhammer_brewing
has been able to donate
bottles of hand sanitizer to
hospitals, food banks, first
responders and nonprofits.
#TogetherAL…The masked
man is Ethan Couch, general
manager. April 8

We are halfway through the week and we have a little dose of
#WednesdayWisdom for you! Support the local businesses
that support your community. #ShopLocal #ShopAlabama
March 11
RECENTLY TWEETED @ALABAMARETAIL

Super proud of our #SupermarketSuperheroes!
… Grocers in our communities are stocking
shelves quickly and safely. #ThankYourGrocer
#ProtectYourGrocer March 25 photo tweet featuring
superheroes from Piggly Wiggly Tuscaloosa, Wright’s
Market and Gregerson Foods.
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Our tour of some of the 100
Dishes to Eat in Alabama
starts with the Crab Cake
& Avocado Sandwich at
Auburn’s Amsterdam Café.
Check back to see where
we go next! #DineAlabama
#AlabamaRestaurantWeek
#SavorAlabamaCuisine
#EnjoyToday
@TweetHomeAla Aug. 14

VACCINATIONS
F I G H T I N G F LU A N D C O V I D - 1 9 S I M U T A N E O U S L Y
C AU S E S E M P L O Y E R S T O R E T H I N K V A C C I N A T I O N P O L I C I E S
By Whitney R. Brown, Esq.

Employers are battling staffing challenges and employee
health issues from two dueling infections – the seasonal flu
and COVID-19.
For the first time, many employers are considering imposing
flu vaccine requirements. Under federal law, employers may
impose reasonable vaccine requirements. This means that
while vaccines may be required, in most situations there
should be exemptions or accommodations made for bona
fide religious or health objections. Employees asserting
disability-related reasons have the highest level of protection.

To Require or Encourage Vaccination?
Healthcare employers have been requiring the flu vaccine
for years, so practices that have worked in healthcare
will generally suffice for most other businesses. When
healthcare employers receive a valid religious or healthrelated request from an employee to avoid the flu vaccine,
healthcare employers have generally accommodated the
employee by requiring them to wear a face mask while
working. The Equal Employment Opportunity Commission
prefers employers encourage influenza vaccination, rather
than mandate it.
Employers need to proactively decide if they will encourage
or mandate flu vaccines this year. Factors to consider
include: What is the current risk of transmission in the
workplace (i.e., are workers close together or working
closely with consumers)? Are there special business
justifications beyond weathering the attendance fall out of
flu season amid a pandemic (e.g., working with vulnerable
populations, or working in a job where rates of transmission
to consumers or co-workers would be expected to be
high)? What current health safety measures are in effect (i.e.,

are face masks already required)? What is the employer’s
level of expertise to promptly evaluate religious, health and
personal requests for accommodation, and what is the
expected volume of those requests? What is the risk to
employee morale and/or risk of losing valued employees if a
flu vaccine is mandatory?
Employers should work with legal counsel to assess how
these factors line up for their work setting and population.
Whether an employer decides to encourage or mandate
the flu vaccine, it is important to be able to articulate the
importance of vaccination. Also, employers should publicize
the details for providers where their employees can obtain
free or reduced cost flu vaccinations.

What About Encouraging or Mandating a COVID
Vaccine, When One Is Available?
Once a vaccine is developed and in mass production, it is
not unreasonable to expect that legal guidance to employers
contemplating requiring the vaccine would be similar to the
above guidance for flu shot vaccinations. That assumes that
any COVID vaccine would have similar efficacy and similar
low risk of adverse effects. There should be ample time
between any vaccine discovery and its manufacture and
availability for widespread use for those parameters to be
better defined.

Whitney Brown is a shareholder with our labor and
employment law partner, Lehr Middlebrooks Vreeland &
Thompson PC. We first shared this article via email,
Aug. 27. Not receiving emails from alabamaretail.org?
Provide your email to production@alabamaretail.org and
we’ll add you to the mailing list.
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M E M B E R S H I P M AT T E R S

Alabama Retail: The Leading Voice
and Resource for Retailers in Our State
MORE THAN 4,300 BUSINESSES ALREADY KNOW WHY
# M E M B E RS H I P M AT T E RS W I T H T H E A L AB A M A R E T AI L AS S O C I AT I O N
Whether voicing the retail view when public policy is made,
negotiating rates for benefits and services or communicating
the retail story, the members of the Alabama Retail
Association are better together.
Connection
“The Alabama Retail Association connects retailers. It makes
sense to gain input on issues you face from your peers.”
- TODD NODEN, BOOKS-A-MILLION
Accessibility
“We can pick up the phone and call the Alabama Retail
Association when we have a question. Our people are our
business. Alabama Retail would say the same. If there is an
opportunity to serve, ARA is right there.”
- JAY WELBORN, B&W dba PIGGLY WIGGLY

Growth
“The Alabama Retail Association makes it easier for small
businesses like mine to grow because of all the programs
you have in place. The association is a tremendous advocate
for all retail businesses, both big and small.”
- JIM MOELLER, NEW YORK BUTCHER SHOPPE
Advocacy
“Every businessman needs an advocate to keep them
apprised of the issues. People don't realize the issues that
businesses face daily. Alabama Retail is fighting for us.”
- MIKE VINSON, ADAMS DRUGS
Voice
“The Alabama Retail Association is our voice. You need to
have somebody who is looking out for you. Belonging to ARA
is important for our business and our community.”
- WESLEY LASSEN, THE COOK STORE

Visit us at alabamaretail.org

