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Retail is not dead.
The rumors of its death have been greatly exaggerated.
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Shoppers will buy $11.5 billion in goods in November and
December from retailers in Alabama or doing business in
Alabama (See Page 3).
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That is not small change. In fact, that level of spending will be
an all-time high.
Within this issue of Alabama Retailer, you’ll find a furniture
store, a pharmacy, a car dealership, a sandwich maker, a hot
dog restaurant and a mega bookstore, all 100 or more years
old and still going strong.
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Consumers drive retail. Always have. Always will.

Standard Furniture, Alabama and Tennessee

Retail is transforming with the times and consumer habits,
not dying.

President

Retail in downtowns is seeing a resurgence. Just ask C&P
Mercantile (Pages 4-5) and the sister stores Naomi & Olive
and the Bird & Bean Coffee House (Page 13).
“Location, location, location,” while still important for in-store
sales, may or may not have a bearing on overall sales. Two of
our newest members – Nellie Mae Boutique (Pages 9 and 22)
and The Mint Julep Boutique (Page 19) – know success isn’t
just tied to geographic location anymore.
Products and/or people tied to the locality still draw
customers though. The folks at Western Market (Pages 10-12)
and The Locker Room (Page 7) bank on it.
Hopefully with this issue of Alabama Retailer, you’ll get a
sense of the real retail story.

Rick Brown, Publisher and President
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They tell us “a good product at a good price” worked 100
years ago, and it works today.

The 14 retailers featured on Pages 8 and 9 have embraced
that transformation. That is why experts and consumers have
named them Retailers of the Year.
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SHOP ALABAMA

Holiday Spending in Alabama to Exceed
$11.5 Billion, 2% Growth from Last Year
Shoppers in Alabama will spend more
than $11.5 billion this year during the
holiday shopping months of November
and December, based on the Alabama
Retail Association’s prediction of taxed
sales for those months.
Through July of this year, Alabama averaged 1.59 percent
growth in taxable sales each month over the same month
last year. In the same period, the state of Alabama has also
collected more than $35 million in sales taxes from outof-state, online-only retailers, who have remitted voluntarily
through the Simplified Sellers Use Tax program. The Alabama

Retail Association predicts all holiday
taxed sales, including those voluntarily
remitted, will grow by 2 percent, easily
surpassing the $11.43 billion spent in the
2016 holiday shopping period.
Taxed holiday sales in 2016 in our state
totaled $11,431,561,431.08 – a jump of 4.77 percent over
2015 holiday sales, according to numbers provided by the
Alabama Revenue Department.
The Alabama Retail Association urges shoppers to Shop
Alabama throughout the year, especially during the holiday
shopping period.

For more information on how you can join the Shop Alabama movement, visit ShopAlabama.org
November 2017
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HOLIDAY POP-UP

Shared Interests Help
Businesses Succeed Past
the Holidays
H O W A T E M P O R A R Y S H O P P E R M A N E N T L Y R E A C T I V AT E D
A HISTORIC DOWNTOWN SHOPPING AREA
Story by Melissa Johnson Warnke. Photos by Brandon Robbins.

Krystal Mims, who with Daniel Mims owns
C&P Mercantile and is a partner in the
Cotton and Pine design studio, poses with
store manager Christina Torres in front
of letterpress prints sold in the downtown
Montgomery business.
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W

hen the Kress on Dexter Holiday Pop Up Shop
opened in downtown Montgomery in November
2015, it was only supposed to be for about
six weeks. Two years later, the once-temporary shop has
become a permanent fixture in downtown – a blend of
creativity, coffee and retail collaboration.
“Over those six weeks, we continued to gain momentum,”
said Steven Lambert, creative director for Cotton and Pine, a
design studio and print shop in Montgomery. “We thought,
we have put in the ground work, and it appears everyone
is in favor. So, we decided to
keep it going and to keep the
member
collaboration alive.”

time under the name C&P Mercantile. They also recruited
Prevail Union Coffee to share their retail space. The coffee
shop, which is a craft coffee roaster and micro importer,
helped boost daily foot traffic to the space, while attracting
a broader audience to the neighborhood. And the other
shared tenant, The Chop Shop Barber Shop, brings in a
whole new flow of clientele by the afternoon.
“The three pieces work really well together,” said Lambert.
“And that was strategic. We knew it would bring a good flow
of people coming in and out throughout the day.”

Today, customers describe
the space as an unexpected
since
gem – Southern charm
with a friendly, hipster vibe.
Retail Rebirth
On any given day, you’ll find
in Downtown
an eclectic mix of people
The idea was born through
inside – sitting, talking,
Cotton and Pine’s creative
enjoying the company of
work for the developers of
friends, or savoring a quiet
the historic Kress building
cup of coffee alone. Many
in downtown Montgomery,
browse the shelves of C&P
just a few blocks from the
“What we were doing – bringing people downtown and reactivating a historic shopping
Mercantile while waiting
area – it inspired a lot of buy-in,” said Steven Lambert, creative director for Cotton and
Alabama Capitol. Lambert,
Pine, which operates C&P Mercantile.
for their brew, while others
working in collaboration
come to shop and find
with the Kress development
themselves drawn to the unique offerings at the coffee bar.
team, spearheaded the original pop-up shop to not only stir
retail interest in the area, but also to give people a reason to
The Future is Bright
come downtown and see the development and construction
As the shop approaches its third holiday selling season,
process unfolding at the Kress building.
they’re preparing to roll out new product lines as well as
bring back some favorite holiday-centric items. They’re also
Because Kress was under construction at the time, they
working ahead for some exciting plans in 2018, of which
opened the pop-up shop in an unused space around the
Lambert says, “Stay tuned.”
corner. Cotton and Pine reached out to the vast network
of “Southern Makers” they knew in the region, and began
Outside the doors of C&P Mercantile, the retail landscape
gathering one-of-a-kind and predominately Alabama-made
has drastically changed since the pop-up’s opening, and the
merchandise for the shop, in addition to their own letterpress
spirit of collaboration still leads the way. Developers on both
prints. Among the items that made their way to the shelves
sides of Dexter Avenue already have or will soon open new
were local art prints, letterpress coasters and stationery,
restaurants and stores – hoping to make the area more
journals, jewelry, T-shirts, candles, and leather goods.
family-friendly.
“We got a lot of interest from the start. For one, it was the
“We knew that we needed to create neighbors and partners
peak of the retail sales period with it being the holidays. But,
who would nurture the projected retail redevelopment of
I think more importantly, what we were doing – bringing
Kress on Dexter and other surrounding properties, as well
people downtown and reactivating a historic shopping area
as complement our business model,” explained Lambert.
– it inspired a lot of buy-in. The Makers themselves were
“Through this process, we have seen such a great sense of
also a big driver for sales, as they helped us promote the
community and pride with our neighboring businesses. We
shop and our concept.”
all have a shared interest for each of us to succeed.” n

2016

A Lasting Impact
After the successful 2015 holiday season wrapped up,
Lambert and his team officially reopened the shop full
November 2017
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Q&A

with employment law expert Richard Lehr

Social Media
in the Workplace

Can an employer limit what an employee can post
on social media?
Employers may prohibit employees from posting
confidential business information and any other proprietary
information. Employers also have the right to consider
what employees post about other employees and
the company. For example, vulgar, false or harassing
comments are not protected and the employer has the
right to act based upon them. Posting information, which
would be a violation of employer policies regarding
discrimination, harassment or retaliation, can be prohibited.

Is it appropriate for employees to post about the
workplace on their personal social media accounts?
Employees can post concerns about work-related
issues, but they can’t do so in a manner that would
violate company policy. They also can’t post confidential
information and comments about customers, vendors,
visitors and other individuals associated with the employer.
Employers have the right to act on that.

Should every place of business have a social
media policy?
The widespread use of social media is such that
employers should have a social media policy. The type
of policy should be tailored to the employer’s type of
business. For example, the scope of a social media policy
for a retailer would be different from a manufacturer.
Furthermore, employers should be aware that they may
not require an employee to give the employer access to
the employee’s social media postings. If an employer by
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the disclosure from another employee becomes aware of
an employee’s social media postings, the employer may
consider it.

How should employers address an employee’s
personal social media use while on the clock?
There may be circumstances where an employee’s use
of social media is for business purposes. That needs to
be explained and understood, and it does not have to
apply to everyone in the workplace. For example, there
may be employees whose jobs are enhanced by using
social media for business purposes, while the use of social
media for other employees during the work day may
be unnecessary.
There is not a “right” to have a cell phone at work or to
use social media during working time. Employers have
the right to forbid or restrict such use. Many employers
have policies that allow employees to have a cell phone
at work if used only as necessary. I’ve walked into stores
where associates stood behind counters as they looked
at their cell phones. This is the type of behavior employers
have the complete right to prohibit. Employers may require
cell phone use to occur only during breaks and not on
the floor.
These responses have been edited for space, read the full
answers on alabamaretail.org.

For more on social media in the workplace or to listen
to a recorded interview on this subject, go to
alabamaretail.org/benefits/employment-law-resourcecenter/employment-law-faqs/

MEMBER HIGHLIGHT

‘Great People’ Lead to 40 Years of Success
for Montgomery Store
Story by Melissa Johnson Warnke. Photo by Nancy King Dennis.

In October, The Locker Room
of Montgomery marked its
40th anniversary with a monthlong celebration.

member

since

1993

Since it’s opening in 1977, The Locker Room’s
footprint has more than doubled in size. In
2010, owner George Wilder opened a second
store in Auburn.
“The Locker Room is unique in our selection of
clothing, sportswear, shoes and accessories,”
said George. “We have always had great
merchandise, but our success is because we
have always had great people.”
The family atmosphere and camaraderie
among employees has allowed The Locker
Room to enjoy decades with many of
the same, friendly and talented folks to
greet customers.

“Hunter, Tom, Josh, John, Ham, Taylor, Doug,
Christian, Katherine, Terrell, Bernice, Debra and
Mary Jane are the reason we are thriving
today,” added George. “Our goal is to make
shopping with us a great experience, and to
make it fun and easy for those folks who have
blessed us with their business.”
George began his career working at a men’s
clothing store in high school. After college, he
and his wife, Madeliene, moved to Tuscaloosa,
where he managed The Locker Room there
for five years.

“The welldressed man will
always have an
advantage.”
- GEORGE

See more
of this story at
alabamaretail.org

“In Tuscaloosa, I became friends with a
great group of folks from Montgomery who
encouraged me that Montgomery needed
a good, traditional men’s store. So, we pulled
together some money and opened this store
in September of 1977. The rest, as they say, is
history,” explained George. n
November 2017
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And the 2017 Alabama Retailers
of the Year are …
Photos by Melissa Warnke, Nancy Dennis, Brett Johnson and Brandon Robbins.

1

KEN HUBBARD
Western Market
5 Birmingham area stores
Gold, Annual Sales More Than $20 Million
(see story, Pages 10-12)

8

RANDY & SARAH HALL

9

ANNIE DAMSKY
Villager Yoga, Mountain Brook
Gold, Annual Sales Less Than $1 Million

2 KIRK A. STOKES
Stokes Automotive, Clanton
Silver, Annual Sales More Than $20 Million

10 KOMEH DAVIS
CakEffect, Homewood
Silver, Annual Sales Less Than $1 Million

3 ORIGINAL OYSTER HOUSE TEAM
Original Oyster House Restaurants
and Trading Co.
Gulf Shores and Spanish Fort
Gold, Annual Sales $5 Million to $20 Million

4 DAVID & ANDREA SNYDER
Urban Cookhouse
4 Birmingham area restaurants
Silver, Annual Sales $5 Million to $20 Million

5 DAVID OLIVER
Dave’s Market
Valley Grande and Thomaston
Bronze, Annual Sales $5 Million to $20 Million

6 JODIE & KAREN STANFIELD
Local Joe’s, Rainbow City and Alexandria
Gold, Annual Sales $1 Million to $5 Million

7 ANDREW PHARO
Cahaba Brewing Company, Birmingham
Silver, Annual Sales $1 Million to $5 Million
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Hall’s RV, Albertville
Bronze, Annual Sales $1 Million to $5 Million

11

KATIE SMITH
Please Reply LLC, Mountain Brook
Silver, Annual Sales Less Than $1 Million

12 RALPH & ANNETTE HARRIS
Rumors Deli, Cullman
Silver, Annual Sales Less Than $1 Million

13 RYAN& GERI-MARTHA O’HARA
Big Spoon Creamery, Birmingham
GEE Emerging Retailer of the Year
Customers’ Choice Award

14 NELLIE MAE BOUTIQUE
Courtney Thompson and
Meagan Richardson, owners
Tuscumbia
3,199 of 16,849 votes cast

Find stories and videos about these outstanding
Alabama retailers at alabamaretail.org/
news/2017-retailers-year/

14
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More photos at

AlabamaRetail
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FEATURED MEMBER

Local Grocers
By Nancy King Dennis

A N I N T E RV I E W W I T H

Ken Hubbard,
Darwin Metcalf
and Brett Hubbard
of Western Market
Photo By Brandon Robbins
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From left:
Darwin Metcalf,
Ken Hubbard and
Brett Hubbard.

A

t Western Market, the people running the place
grew up in the grocery business.

Ken Hubbard was in high school in 1960 when he
started bagging groceries for founder Inos Heard at the
original store at Five Points West in Birmingham.
Darwin Metcalf started as a stock clerk at the Highland
Avenue store in 1967.
Brett Hubbard, Ken’s son, began in 1988 as a part-time
courtesy clerk at the Lorna Road store while he was in
high school.
“Part of our appeal is our people,” said Darwin, president
and chief operating officer since 2007. “We’ve got some
incredibly talented people who have been with us for a
long time” in the delis and in the meat, wine and floral
departments, he said. “They glue us to the community
and make Western Market such a special place for
our customers.”
Three stores operate as a Western Market – Lane Parke in
Mountain Brook, Rocky Ridge in Vestavia Hills and Highland
Avenue in the Southside area of Birmingham. The company
also runs a Food Depot in Gardendale and a Village Market
in the East Lake area of Birmingham.
“We are committed and invested in these communities, to
serving our customers and remaining Birmingham’s leading
independent grocer,” said Ken, now chairman and chief

For 69 years, Western
Market has served the
grocery needs of the
Birmingham community.
It currently operates five
locally owned stores.

“We hope that
when someone
leaves our
store, they are
pleased with
the service. Our
history tells us
that’s the case.”
- KEN

executive officer. The company’s founder convinced Ken to
abandon a choice accounting job offer right out of college
and instead become the office manager and accountant
for the growing, independent grocery chain. Ken and the
founder’s son-in-law bought the local chain in 1987. Four
years later, Ken became the sole owner.

Local Stores with Local Products
Local people and local products make Western stand out
from the national and regional chain competitors.
“We’ve given a number of people their start by letting them
sell their product in our stores,” said Ken. “We have … close
to 200 local products that you will not find … in a chain store.”
Continued on page 12

THE ESSENTIALS
Founded
1948
Number of Employees
300
Mentor
Inos Heard, founder of
Western Supermarkets

Smart Move
Staying with a growing
independent grocery chain
rather than working with a Big
Four accounting firm. I put
myself through college working
at Western Supermarkets. When
I graduated from the University
of Alabama with an accounting
degree, I had accepted a job with
Ernst & Ernst. Inos Heard offered
me a job as accountant and office
manager to stay with Western
Supermarkets. He sold me on
that idea. Looking back, I made
the right decision.

Learning Moment
In high school, my job was to
fill up the sugar bin. In those
days, grocery stores sold a lot
of sugar. We were selling it
so fast, it took a long time to
fill up that sugar bin. I made
a comment that I couldn’t
fill the bin, because of all
the customers buying sugar.
Mr. Heard explained in his
own way that customers are
the reason we are here, and
we wouldn’t be here without
them. At that moment, I
learned how and why we
were in business, and I’ve
never forgotten it.

November 2017

See more
of this story at
alabamaretail.org
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Western was the first in the Birmingham market to sell
Sister Schubert rolls. Such Alabama brands as Soup and
Ladle soups, T’lish dressings and Ashley Mac’s gourmet-togo products have been on Western shelves all along. Their
new Mountain Brook store has whole areas dedicated to the
products of Heavenly Donut Co. and OHenry’s Coffees, both
served hot daily.
“As neighborhoods have changed and competition has
continuously moved in, we have changed store names and
formats when needed, and have always tried to keep our
focus on one thing – the customers’ wants and needs,”
Western Market’s entry for the 2017 Retailer of the Year
competition states.
“Each store manager
has a lot of latitude
to make decisions
and carry products to
cater to their specific
neighborhood.”

Newest Store Wows

Holiday One Stop
When Darwin was the Mountain Brook store manager, he
recognized the customers’ interest in having someone in the
store to help them with their wine selections. Now he points
out that Western is “a one-stop shop during the holidays.”
Customers “can come in, order their floral arrangements,
order their prepared food, come to the wine department
and get that perfect wine to go with dinner and do it all in
just one shop,” he said.
Brett, Western’s deli, bakery and floral specialist, said, “Our
Thanksgiving and Christmas meals have always been
a popular offering,”
member
adding that the meals
since
can be ordered
1989
online. The store also
offers party trays and
gift baskets.
“Plus, we have four very
talented floral designers
who can do anything
that a florist can do,
and it’ll be at a better
value,” said Brett.

Thirteen months
ago, to evolve
with the changing
neighborhood,
The store also
Western moved its
partners with local
Mountain Brook store
Heavenly Donut Co. is one of the 200 local companies with products carried at the Western Markets
bakeries to offer their
in
Lane
Parke
in
Mountain
Brook,
Rocky
Ridge
in
Vestavia
Hills
and
Highland
Avenue
in
the
Southside
into a massive new
area of Birmingham. The company also runs a Food Depot in Gardendale and a Village Market in the
specialties during the
development just
East Lake area of Birmingham. Visit online at westernsupermarkets.com
holiday season.
behind its previous
location, where the
Giving Back
store had been for 57 years.
This Christmas season will be the 17th year that Western
You immediately know you are not in the typical grocery
Market has encouraged its customers to donate $1.95 to
store when you encounter the shopping carts with builtbuy the homeless a meal at the Jimmy Hale Mission. “By
in wine-glass holders. With proper IDs, Western Market’s
facilitating the donations from the customers, we’ve raised
Mountain Brook shoppers can purchase a wine swipe card
roughly $15,000 a year,” said Ken. “Right at $180,000 has
to use in a vending machine that dispenses wine in a glass
been donated over the years.”
that fits in the cart. The samples dispensed make it easier to
Another beneficiary of Western Market’s efforts to “put back
choose from the more than 2,200 varieties of wine sold at
into the community” is the Mountain Brook library, Ken said.
the store.
“We have donated almost $200,000 to the Emmet O’Neal
“You don’t see many supermarkets like this,” said Ken,
Library,” he said.
pointing also to the mezzanine with a sit-down eating area,
The library is one of the beneficiaries of Western’s Annual
a growler station with 12 taps and a small conference room
Wine and Food Festival. Other groups that have benefited
that can be booked for community meetings.
from that event held in the fall each year include the
The footprint of the new store is 7,300 square feet bigger
Birmingham Zoo, the East Lake Restoration Project and the
than the previous store, plus the 3,000-square-foot
Junior League of Birmingham. n
mezzanine, which offers free Wi-Fi.
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Member News
GREGERSON WINS NATIONAL
PUBLIC AFFAIRS AWARD
member

since

1976

Gregerson’s Food and Pharmacy Inc.’s
Greg Gregerson received the
Glen P. Woodard Award for Public
Affairs from the Food Marketing
Institute in June. The award lauds
Gregerson for his two decades of
government relations advocacy for
FMI and the food retail industry on
Capitol Hill in Washington, D.C., and
Montgomery. Others have noted
Gregerson’s successes. In 2011,
The Chamber of Gadsden/Etowah
County gave him the Community
Improvement Award. He’s been
named both the Alabama Grocers
Association’s Alabama Grocer of the
Year (2011) and the Alabama Retail
Association’s Retailer of the Year
(2012). Gregerson is a past chairman
(1998-99) of Alabama Retail’s
board of directors.

STORE OWNER MEETS
WITH CONGRESSMAN

DOTHAN GIFT STORE
ADDS COFFEE SHOP
member

member

since

since

Wrapsody co-owner Terry Shea, right,
met with U.S. Rep. Mike Rogers,
R-Saks, in July when she was in
Washington, D.C., for the National
Retail Federation’s Retail Advocates
Summit. “I spoke to him and legislative
assistants in other offices about the
shrinking discretionary spending
available to middle America, due in
large part to the skyrocketing cost of
healthcare and the heavy tax burden
that small businesses carry,” Shea
said. She contends “a reduction in
corporate taxes would immediately be
seen in increased wages, the hiring
of additional staff and investments
in company infrastructure.” Shea is
a member of the Alabama Retail
Association’s board of directors.
Visit wrapsodyonline.com

Naomi & Olive, a downtown Dothan home
décor and gift store, opened a coffee
house next door in July. The Bird &
Bean Coffee House had its grand
opening in October. Owners Christy and
Johnny Keyton purchased a former
shoe store next door to the two-yearold Naomi & Olive and brought the
empty storefront back to life as a coffee
shop. The two stores are connected
via a brick archway. The Keytons are
heavily involved in the preservation of
the historic downtown Dothan retail
center. Visit birdandbeancoffee.com
and naomiandolive.com

2005

2016

ATHENS JEWELER RELOCATES STORE
member

Osborne’s Jewelers in Athens has relocated from Jefferson Street, where it had
since
2002
been since 1987, to the Eastside Junction Shopping Center on U.S. 72 East.
While Osborne’s Jewelers has operated in Athens since 1979, the new store
just opened in October under the management of Tiffany Shireman, who is
part owner. Founders Everett and Jerri Osborne decided to relocate the Athens store to
expand lines and increase the bridal/engagement ring area. “Our customers are pleased
with the convenient, easy access location,” said Everett Osborne. Osborne’s Jewelers was
among the inaugural Retailers of the Year in 1999. Visit osbornesjewelers.com

November 2017
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MEMBER HIGHLIGHT

CENTENNIAL RETAILER

Third Generation McCurry Furniture
Celebrates 100th Year in 2017
FAMILY SECRET FOR LONGEVITY:
‘ T R E AT P E O P L E T H E W A Y Y O U W O U L D L I K E T O B E T R E AT E D ’
Story and Photo By Nancy King Dennis.

“We try to stay on the cutting edge,” said Libby
McCurry, left, who is the in-house designer
for the 100-year-old McCurry Furniture. Andy
McCurry, right, is the current owner and
grandson of the company’s founder. “This
lady right here has made McCurry Furniture a
fashion-forward business,” Andy said.
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I

n 1917, Andrew Jackson McCurry, a dairy farmer known
as “A.J.” or “Mr. Mc,” and his good friend C.V. Hoover
opened a furniture store at 2221 Second Avenue North
in Birmingham.
A.J. wasn’t content to wait for the customers to come to
the store, so he would “ride the train from Birmingham to
Warrior, then rent a horse and buggy to be able to get
around to the mining communities,” his grandson recalls. “He
was out after their business.”
By 1919, the partners bought a building at 210 Main Street
North in Warrior and opened another furniture store in the
north Jefferson County city, where it remains today.
“My granddad was the great business man,” said Andrew
“Andy” Jackson McCurry III, the third-generation owner of
McCurry Furniture,
which celebrates
its centennial year
this month.
A.J. and C.V. kept
the friendship, but
dissolved their
business relationship
in 1921. A.J. grew the
business, adding stores
in Oneonta and Garden
City. He even became
a partner in a Ford
dealership in Warrior.

on this long and taught us to treat people the way that we
would like to be treated,” said Andy.
In the mid-1940s, Jack and his brother-in-law, Carl Jolly,
bought the Warrior store. Other family members bought
or were running the other locations. Jack and Carl opened
a Trussville store, while A.J., whom Andy refers to as
“PawPaw,” bought a store in Demopolis that his youngest
child and her husband ran until it closed.
In 1971, Andy came to work for his father and by 1976 had
entered a “buy/sell agreement” to take over ownership of
the company. While McCurry Furniture only operates the
original Warrior store now, it remains a family affair.
Andy’s wife, Libby, serves as the store’s primary in-house
designer, while his stepson Dallas Eubanks and daughterin-law, Andrea, fill
such roles as delivery,
member
since
customer service,
2009
sales and media
management.

The current McCurry Furniture
showroom at 210 Main Street in
Warrior. Inset: Standing in the same
showroom in 1927 are from left: Frank
Baldwin, Coy Porter, Fannie Madison,
Sallie Roberts McCurry and founder
Andrew Jackson McCurry. Visit online
at mccurryfurniture.com. Photo by
Melissa Johnson Warnke. Inset photo
provided by the McCurry family.

Libby attributes the
store’s success and
longevity to “integrity
and the craftsmanship
of our furniture.” She
said, “We are a small
staff, but we all work
hard to take care of
our customers.”

When the Great
Depression hit, A.J.’s
oldest son and
namesake, Andrew
Jackson “Jack” McCurry
Jr., a pre-med student at
Birmingham-Southern
College, was “relieved of college responsibilities,” Andy said.
After waiting tables in New York City for a while, Jack came
back to Warrior to work for his father.

The store serves a
customer base that
exceeds the 3,000
people who live in
Warrior. Libby says
McCurry Furniture has
customers as far north
as Huntsville and as far south as Prattville and Montgomery.
“It’s great to be in Warrior, Alabama, and great to be part of a
small community,” Andy said.

A bill of sale from a 1938 transaction shows the business
continued to outfit full houses as it did in the early days of
serving the mining communities. For $89.61 with payments
of $2.50 every two weeks, the customer bought a 5-piece
bedroom suite, sheets, a mattress and box springs, four
chairs, a utility cabinet and a stove. Former dairy farmer A.J.
gave the customer a $40 credit for a cow, which was clearly
noted on the receipt.

Today’s technology has allowed McCurry Furniture to reach
beyond its immediate area. Digital media advertising, a
website and social media “have allowed us to really capture
a broader audience,” Libby said. Andy added, “We’re thankful”
for the new generation of customers.
“We love to be in people’s homes and make friends,” Libby
said, mentioning that she recently helped design a local
customer’s Panama City condo. n

“I certainly feel blessed that I had a dad and a granddad
who did the kind of things it takes to have a business carry
November 2017
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CENTENNIAL RETAILERS

Always a Pharmacy, Fairhope
Business Evolves Over 113 Years
Stories by Nancy King Dennis

“Y

ou go to the corner
where Fairhope
Pharmacy is and
you take a left, or a right, or go
straight.” That is how people
give directions in downtown
Fairhope, said Eastern Shore
Chamber of Commerce
President Casey Williams.

Pharmacist Ben Barnhill, who
passed away this year at the
age of 87, began working there
in 1957, and bought the store
two years later.

Right: Eastern Shore Chamber’s Casey Williams stands outside
Fairhope Pharmacy with the current owners Betty Barnhill and LouAnne
Barnhill Harrell. Left: The original owner, Dr. Clarence Mershon, in the
bowler hat, stands outside the business as it was sometime between
1912 and 1915.

Throughout its 113-year history,
the landmark business has
been a pharmacy. Since
1916, it has been at the corner of Fairhope Avenue and
Section Street.

The current owners, the Barnhill family, have owned the
store since 1959.

In the early years, Fairhope
Pharmacy filled prescriptions
only with doctor’s offices
conveniently located upstairs.
Later, sundries and a soda
fountain were added. Now, it is a
pharmacy and a gift shop.

“When I was little, (the store sold) wheelchairs, potty chairs,
crutches and drugs,” said LouAnne Barnhill Harrell, daughter
of Ben and Betty Barnhill. “In the 80s, mother and I started the
gift shop. Over a period of years, it has just evolved into what
it is now.”

Edwards Chevrolet Marks 101 Years

T

he 1916 Chevrolet
Model 490 normally
on display in the
showroom of the downtown
Birmingham Edwards
Chevrolet Co. Inc. was
among 35 Chevrolet models
displayed for the dealership’s
100th anniversary.

To accommodate the
cars and the crowd, the
August 2016 celebration
was held at Regions Field.

“They could go from
this vehicle, to the 20s
and 30s, … the 50s just
to see … how things
Lee and Leon Edwards, the third and second
have changed,” said Lee
generation leaders of Edwards Chevrolet pose
Employees, former employees,
Edwards, the current
with a 1916 Chevrolet in the current showroom;
Founder Sterling Edwards and Louis Chevrolet
customers, vendors and
president of the thirdoutside the business circa 1916.
community supporters of
generation dealership,
Edwards Chevrolet could walk
which maintains its
through the years with the business by seeing the cars
flagship store at 1400 3rd Ave. N. A second location on U.S.
that spanned from 1916 to 2016.
280 East opened in 2007.

For more about these Centennial Retailers, go to alabamaretail.org
16 Alabama Retailer November 2017

CENTENNIAL RETAILERS

Ousler Sandwiches:
A Birmingham Tradition for 102 Years
Story and current photo by Nancy King Dennis

F

Bill Elmore concedes, “We saw no
reason to change.”

or generations, many in the
Birmingham area and beyond
have chosen Ousler Sandwiches
for their parties, graduations, weddings
and funerals.
While the location has changed several
times since Dana Ousler opened the
business in January of 1915, nothing
much else has.

Becky Elmore calls her late motherin-law wise.

Above: Bill and Becky
Elmore at the counter of
Ousler Sandwiches in
Mountain Brook. Below:
Dana Ousler.

The same chicken salad, pimento cheese,
cream cheese and olive, ham salad,
ham and cheese and egg salad finger
sandwiches are on the menu, fixed the same way, using
the same recipes.

Christine Campbell Elmore started making sandwiches
with Ousler when she was 16, bought the business in 1953
and passed the operation to her son and his wife.
She preached to Bill and Becky Elmore to leave the
business the way it was. “Give everybody a good product
at a good price, and it will be OK,” she told them.

“For people to tell us stories of their
families coming all these years and
getting our sandwiches,” Becky
said. “It makes our hearts swell
many sizes.”
Besides being a source for party
food, Ousler Sandwiches was the
first business in the United States to sell pre-packaged
sandwiches. For years, the sandwiches were sold in
drug stores, Mom and Pop stores, service stations, hotels,
garages, tire stores and even at industrial sites. The
sandwiches are still sold in vending machines. Otherwise,
you must come to 2814 Cahaba Road in Mountain Brook to
pick up Ousler Sandwiches, whether they are just for lunch
or a party of 100.

Montgomery Restaurant and
National Bookstore Turn 100

B

ooks-A-Million’s
member
since
roots go back to 1917,
1984
when 14-year-old
Clyde W. Anderson opened
a newsstand to provide
newspapers to construction workers who
traveled to Florence to build the Wilson Dam. Now, there are
four Anderson Companies: Books-A-Million, TNT Fireworks,
Anderson Media and Anderson Press.

Books-A-Million and its CEO were the cover story for
the July 2016 Alabama Retailer. Read more at
alabamaretail.org/news/books-million-ceo-terry-finley/

C

hristopher Anastasios
member
since
“Chris” Katechis
2004
immigrated to the
United States from Greece
and opened his hot dog
business on May 1, 1917. Nearly 100 years later, Chris’ Hot
Dogs remains in its original location – 138 Dexter Avenue in
downtown Montgomery.

Chris’ Hot Dogs was the cover story for the February
2017 Alabama Retailer. Read more at alabamaretail.org/
news/chris-hot-dogs-makes-history/
November 2017
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Welcome

New Members
APA Hotel LLC
BIRMINGHAM

Corner Crossing LLC
MADISON

Geny Inc.
GADSDEN

Bama Japanese
Steakhouse Inc.
TUSCALOOSA

D & S Foods Inc.
JASPER

George’s Water
Sports Inc.
MOBILE

Barnyard Buffet LLC
SARALAND

featured new member

MO’S JO &
ESPRESSO LLC

GREENVILLE

Barr Skyline Veterinary
Hospital LLC
MOBILE

Founded
April 2017

Beaumont Pharmacy LLC
BIRMINGHAM

OWNER

Stacey and
Patricia Harrell

(Pictured Kindal, Stacey
and Patricia Harrell)
NUMBER OF EMPLOYEES

5

LOCATION

323 Greenville
Bypass, Greenville,
AL 36037
MEMBER SINCE

May 12, 2017
AD Operating LLC
MONTGOMERY
AL Cycles LLC
MOBILE
Alabama Colon and
Rectal Institute PC
BIRMINGHAM
Anden Inc.
NEW MARKET
Anesthesia Associates of
East Alabama LLC
OPELIKA

Big Guys Express
Carwash LLC
JASPER
Blue Chip Hotels Assets
Group-Birmingham
West LLC
BIRMINGHAM
Cafe Roma LLC
ENTERPRISE
Cahawba House LLC
MONTGOMERY
Capstone Kids Pediatric
Dentistry Inc.
NORTHPORT
Cellular Medicine
Association Inc.
FAIRHOPE
Central Alabama
Automotive LLC
PRATTVILLE
Cherokee-Scrubs
4 All LLC
MOBILE
Chic Soul LLC
AUBURN
Colby Enterprises LLC
DOTHAN
Common Bond
Brewers LLC
MONTGOMERY
Coosa Industrial
Supply Inc.
GADSDEN
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D.S. & R.S. BBQ LLC
TUSCALOOSA
Dev Products Inc.
HUNTSVILLE

Giambalvo LLC
TUSCALOOSA

Dex II LLC
MOULTON

Glam Dry Bar
& Salon LLC
TUSCALOOSA

Downtown Donuts LLC
ENTERPRISE

Haliscos LLC
HAMPTON COVE

Driggers Store LLC
TROY

Hari Sai LLC
SELMA

East West
Birmingham LLC
BIRMINGHAM

Hudson-Poole
Jewelers Inc.
TUSCALOOSA

El Campesino Mexican
Grill LLC
SPRINGVILLE

Ichiban Buffet of
Dothan Inc.
DOTHAN

El Vaqueros Mexican
Grill LLC
SYLACAUGA

Inaugural Accounting
Group LLC
MONTGOMERY

Emily’s Heirloom Pound
Cakes LLC
HOOVER

Insight International
Technology LLC
HUNTSVILLE

Famous Wok AL Inc
AUBURN

J Wright Automotive LLC
MONTGOMERY

Far East
Management L.L.C.
DAPHNE

Jamie Parks
GULF SHORES

Farm to Table Inc.
HUNTSVILLE
First Choice
Pharmacy LLC
FLORENCE
FordHarrison LLP
BIRMINGHAM
Forecast Salon LLC
BIRMINGHAM
Freaky Fast 1 Inc
MONTGOMERY

Jasper Hotels LLC
JASPER
Jeffery Miles
DOTHAN
Jennifer McClendon
DMD PC
VALLEY
John D. Sherrod MD LLC
DAPHNE
Jojo’s Boutique 2 LLC
ENTERPRISE

Freaky Fast 2 LLC
MONTGOMERY

JR’S Sports Bar
and Grill Inc.
ALEXANDER CITY

Freaky Fast LLC
MONTGOMERY

Juluram Enterprise LLC
THEODORE

Fresh Foods LLC
ALEXANDER CITY

Jung’s Enterprises Inc.
HOOVER

Fuji San Inc.
MOBILE

Kashi LLC
MOBILE

Kason Culinary
Services LLC
DOTHAN
Key Hotels of
Atmore II LLC
ATMORE
Kobe Birmingham Inc.
BIRMINGHAM
KP DD LLC
DAPHNE
L & M Restaurants LLC
TROY
Landmark Settlement
and Title LLC
MOUNTAIN BROOK
Larry J. Whisenant PC
VERNON
Lionfield Restaurant
Group LLC
VESTAVIA
Living Well LLC
FAIRHOPE
Los Charros Mexican
Restaurant Inc.
VERNON
Mahalo Poke LLC
TUSCALOOSA
Manav Hospitality LLC
OPELIKA
Matt and Jack LLC
BIRMINGHAM
Meat Boss LLC
MOBILE
Midtown Pharmacy LLC
GADSDEN
Minal Shah
Enterprises LLC
DOTHAN
Morard & Co. Inc.
HUNTSVILLE
Mo’s Jo & Espresso LLC
GREENVILLE
My Hoa Inc.
MOBILE
Nathan Pfister, DDS
DOTHAN

Nikita of Troy LLC
TROY
Northeast Alabama
Dental, PC
SPRINGVILLE
Oishi Inc.
DOTHAN
Panna LLC
BIRMINGHAM
Philly Boyz
Cheesesteaks LLC
TUSCALOOSA
Pho Lee Inc.
AUBURN
Pinnacle Risk
Advisors LLC
BIRMINGHAM
Poppy Buck’s Pizza LLC
HEADLAND
Radha Hospitality LLC
GULF SHORES
Red Land Cotton LLC
MOULTON
RichHill BBQ LLC
MONTGOMERY
Riverchase Inc.
DAPHNE
Roll It Up Tuscaloosa LLC
TUSCALOOSA
Rosedale Footwear LLC
FAIRHOPE
RRB Concepts LLC
TUSCALOOSA
Schematic Boutique LLC
MOBILE
SemRev Corp.
BIRMINGHAM
Smiley Hospitality LLC
EUFAULA

T & S Cleaners and
Laundry Inc.
FLORENCE
TC Hotels Inc.
MOBILE
The Cleaners on
Mulberry LLC
BUTLER
The Inn Hotel and
Restaurant LLC
SARALAND

Wholesome Burgers Inc.
HUNTSVILLE
Wood Singleton
Hicks & Haisten
MOBILE
Xiu Qing Liu
DEMOPOLIS
Yingliang Corp.
FAIRFIELD
YNK Corp.
TUSCALOOSA

The Main Event LLC
DOTHAN
The Mint Julep
Boutique LLC
AUBURN
Therapy South Patchwork Farms LLC
VESTAVIA
Toke House
Enterprises, Inc
ONEONTA
Tourtellotte LLC
HOOVER
Tuscaloosa Drug Co. Inc
TUSCALOOSA
UPerk LLC
TUSCALOOSA
VELG Millbrook LLC
MILLBROOK
Vishram Foods Inc
ENTERPRISE
Wakefield’s Inc.
ANNISTON
Walls Services Inc.
JACKSONS GAP
Wayne’s Catfish
Haven LLC
RUSSELLVILLE

Smith & McGhee PC
DOTHAN

Whitaker Family and
Cosmetic Dentistry LLC
TUSCALOOSA

Southwood
Enterprise LLC
DAPHNE

Whitesburg Animal
Hospital PC
HUNTSVILLE

Founded
July 2012
OWNER

Justin Lambert
NUMBER OF EMPLOYEES

80

featured new member

THE MINT JULEP
BOUTIQUE LLC

AUBURN

PICTURED

Miranda Fields
and Judith Hill
LOCATION

1627 Opelika Road,
Unit 30,
Auburn, AL 36830
MEMBER SINCE

June 24, 2017

SwampTails LLC
ONEONTA

Nico’s Supermarket LLC
ALBERTVILLE

November 2017
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BENEFITS TO MEMBERSHIP

UPS, FedEx Take Different Approaches
to Peak Holiday Volume
If you use UPS for your small package residential shipments,
expect to see a jump in costs this holiday season. UPS
announced that it will add a 27-cent charge on all ground
residential packages from Nov. 19 through Dec. 2 and then again
from Dec. 17 through Dec. 23. Air packages and packages that
qualify as large or over maximum limits will also see an increase.
In a notable departure from UPS, FedEx will not follow suit.
Instead, the only holiday surcharge they will be adding
is for packages that are big or bulky enough to require
special handling.
PartnerShip®, the company that manages the Alabama Retail
Association Shipping Program, has taken a closer look at these
changes. Learn more here: alretail.org/2xnvMNQ
Alabama Retail Association members receive exclusive
discounts on select FedEx® services through our
shipping program.

CHECKredi Offers All-in-One Solution
Huntsville-based processor and Alabama Retail Association
partner CHECKredi® offers an all-one solution that replaces
your credit card terminal, cash register, receipt printer and
barcode scanner with an integrated suite of products.
You choose the Clover that is right for you! (See infographic
at right)
You also can get a multitude of apps to accommodate
your business needs from Clover’s App Market, including
customer rewards and analytics, a time clock and
phone orders.
Plus, CHECKredi® offers group-negotiated creditcard processing rates typically reserved for only the
largest retailers.

For a free cost comparison, go to alabamaretail.org/benefits/creditcard-processing/
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T

MEMBER HIGHLIGHT

Tuscaloosa Store Sells Health and Well Being
Story and photo by Melissa Johnson Warnke

Frances Drennen and Earle
member
since
Drennen opened Manna Grocery
2010
and Deli in Tuscaloosa on April
29, 1980. Their goal was to make
sure the area had access to the
best selection of natural foods and dietary
supplements available.
“At the time, those products weren’t as
popular,” said Frances. “It was about helping
our customers and educating them about the
road to better health.”

awareness and the culture. Now more people
understand how much it matters what you
are eating, how it was grown, and how it was
prepared,” explained Frances.
Manna Grocery and Deli not only carries
natural products and dietary supplements, it
also offers a large selection of specialty, ethnic
and gourmet foods. On any given day, you’ll
find a large and dedicated lunch crowd inside,
enjoying natural, healthy lunch and dinner
options, all created in-house with original
recipes. Frances and Earle are passionate
about supporting local, seasonal products in
their produce and grocery area.

Frances attributes their continued success
to that focus on attentive customer service.
And now, nearly 40 years later, the business
has grown with the increase in consumer
“Simply put, we are dedicated to the health
discernment when it comes to health products and well-being of our customers and our
community. And I hope people feel that the
and food.
moment they walk in the door,” said Frances.
“I feel like we, and others in the industry like
Read more at alretail.org/MannaGrocery
us, have been instrumental in shifting the

“More people
understand
how much it
matters what you
are eating”
- FRANCES

See more
of this story at
alabamaretail.org
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Socially Speaking
T H E P O S T S Y O U M A Y H AV E M I S S E D

“We love
downtown
Tuscumbia. We
wouldn’t want to
be anywhere else.”
– COURTNEY THOMPSON,
NELLIE MAE BOUTIQUE

Our 2017 Alabama Retailer of the Year awards program took us across
the state - from Tuscumbia to Orange Beach, Valley Grande
to Rainbow City, and everywhere in between. Check out our
visits with each of the 14 finalists. (See winners, Pages 8-9).
Alabama is blessed with many wonderful retailers! Various
dates from Aug. 4 to Sept. 14

ICYMI: Border adjustment
(consumer-based) tax is off
the table, while tax reform
efforts move forward. Retail
stocks climb with the news.
alretail.org/2lSNhzQ July 28
link to CNBC story

Employment law expert Al Vreeland
says an Aug. 31 ruling
may be the fatal blow for
the Obama overtime rule.
Read his take on what this
ruling means for retailers.
alretail.org/2wqT86l Sept. 1
link to website post

Alabama Retail Association President
Rick Brown spoke to members
of the Auburn Chamber
of Commerce about the
work our association does
for businesses and retailers
across the state. It was great
to spend time with this
group – a strong advocate
for the Auburn retail
community! #ShopAuburn
#ShopAlabama June 21

RECENTLY RE-TWEETED @ALABAMARETAIL

Retailers who deliver goods – take note!
Alabama’s new delivery license law took effect
today: Aug. 1, 2017. alretail.org/2v1p3KN
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Get social with us!
Talk to us about the
photos, resources, retail
updates and member
news we share.
/Alabama Retail
@AlabamaRetail
Stay informed at
alabamaretail.org

We’re LIVE from the Shoppes
at EastChase telling you
everything you need to
know about the NEW
JULY DATE of Alabama’s
Back to School Sales Tax
Holiday, including what
school supplies, apparel,
accessories, books and
electronics are tax exempt.
There will be live interviews,
a fashion show, and plenty
of cost-saving information.
#NewDateSameSavings
#ShopAlabama
July 7 video

RETRO RETURN
ALABAMA RETAIL COMP TO RETURN $5.5 MILLION IN 2018

Alabama Retail Comp is once
again making a significant return
to participants. In 2018, ARC is
returning $5.5 million as part of
its annual retrospective return.
“We are pleased to once
again provide a large return to
participants,” said Rick Brown,
fund administrator and Alabama
Retail Association president.
“Every dollar the fund returns
helps lower the cost of doing
business for our members.”
Since its inception in 1984, ARC
has returned MORE THAN
$84 MILLION – 24 percent of
all premiums collected – to its
participants through what is
known as its Retro Return plan.

RETROSPECTIVE RETURN
DISTRIBUTION FOR 2018
ARC’s $5.5 million retrospective
return for 2018 will be distributed
from fund years as follows:
2016

$2,000,000

2015

$1,000,000

2014

$1,000,000

2013

$1,000,000

2012

$500,000

Total 2018 Return

Each Retro Return is composed of excess funds ARC’s
trustees have set aside from previous fund years. As the
need to hold money in reserves decreases in a given
year, that year’s participants receive money back as a
credit on their next renewal. The retrospective rating
plan uses an actuarial formula that takes into account
individual participants’ experience versus the experience
of the Fund as a whole. Lower losses return a higher
retro credit at renewal, rewarding participants for
providing a safe work environment.

$5,500,000

Although a retrospective return
is never guaranteed, Alabama
Retail Comp is committed to
conservative underwriting and
aggressive claims management
in order to continue returning
funds to participants.
Andy McCurry, chief executive
officer of 100-year-old McCurry
Furniture in Warrior (see story
Page 14) said, “the first and
primary pull to become a part of
the Alabama Retail Association
was the workers’ comp
program, which is unsurpassed
in all areas.”

More than 4,000 Alabama
Retail members participate in
the fund. ARC specializes in the
retail industry, but also provides coverage to an array of
business employers.
Fund Manager Mark Young said, “At ARC, our goal is
simple: To provide the most cost-effective workers’
compensation coverage to Alabama businesses with
unparalleled customer service.”

To find out more including a full Retro Return
history, visit alabamaretail.org/comp
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M E M B E R S H I P M AT T E R S

Alabama Retail: The Leading Voice
and Resource for Retailers in Our State
MORE THAN 4,200 BUSINESSES ALREADY KNOW WHY
# M E M B E RS H I P M AT T E RS W I T H T H E A L AB A M A R E T AI L AS S O C I AT I O N
Whether voicing the retail view when public policy is made,
negotiating rates for benefits and services or communicating
the retail story, the members of the Alabama Retail
Association are better together.
Be like these Retailers of the Year or Centennial Retailers,
past and present, and take advantage of all your association
has to offer.
Issue Awareness
“The Alabama Retail Association keeps us up to date
on what is going on statewide and what is happening
in any legislation that could affect us. The association
allows everyone across the state to have a voice.”
- JODIE STANFIELD, LOCAL JOE’S
Value
“Being an association member, we have workers’ comp.
Other benefits – posters, emails, newsletters – keep me
abreast of what is changing in the industry. That’s very
valuable to me.”
- LINDA FLAHERTY, ONCE UPON A TIME

Resource
“I call or email the Alabama Retail Association whenever
I have any questions about putting up posters or other
documents in our office. They are so accommodating and
get back to me so quickly.”
- KATIE SMITH, PLEASE REPLY
Association
“The comradery and association with the Alabama Retail
Association is good. We are appreciative of the ARA’s
position in Alabama and what they provide for the retailers of
the state. It’s a strong organization.”
- ANDY MCCURRY, MCCURRY FURNITURE
Your Voice
“If you are not associated with the Alabama Retail
Association, you need to be involved. You need somebody to
speak for you, to take your problems, your issues, to the next
level and get you the help you need.”
-JHEOVANNY GOMEZ ZULUAGA, JALAPEÑO’S
MEXICAN RESTAURANTS

