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Right for
Retailers
The Alabama Retail Association
recommends these candidates as the
best choices for Alabama retailers in the
Nov. 2 General Election. Alabama RetailPAC,
ARA’s political action committee, endorses
both Democratic and Republican candidates.

The eight candidates listed below will appear
on ballots statewide. Our 61 legislative
candidate recommendations appear
on Page 3. All of these candidates face
opposition. Please consider these recom-
mendations when voting Tuesday, Nov. 2.

GENERAL ELECTION BALLOT
NOVEMBER 2, 2010

THESE OFFICES WILL APPEAR ON ALL BALLOTS

FOR ATTORNEY GENERAL
(Vote for ...)

LUTHER STRANGE
REPUBLICAN

FOR ASSOCIATE JUSTICE 
OF THE SUPREME COURT, PLACE NO. 1

(Vote for ...)

KELLI WISE
REPUBLICAN

FOR ASSOCIATE JUSTICE 
OF THE SUPREME COURT, PLACE NO. 2

(Vote for ...)

TOMMY BRYAN 
REPUBLICAN

VOTE N OV. 2

FOR COURT OF
CIVIL APPEALS JUDGE

(Vote for ...)

for the candidates who are

— Do your part
to make the voice
of retailing heard
and strengthen
Alabama’s retail 

market by getting out the vote for the
Nov. 2 General Election. More inside
on how you can make a difference.

— ARA and the UAB
School of Business
honored 12 retailers
in September as

2010 Retailers of the Year.

— Three businesses
that collectively have
operated for more
than 350 years took

home Centennial Retailer awards
from the 2010 Retail Day Luncheon.

— The twinkle in their
eyes could return for
Santa’s retail elves
in Alabama this year.
After two years 

of declining sales, holiday sales 
in our state could actually surpass 
the previous year.

— ARA pays tribute
to the state’s driver
license examiners
and specialists for
their work combatting

identification fraud.

FOR SECRETARY OF STATE
(Vote for ...)

BETH CHAPMAN
REPUBLICAN

FOR TREASURER
(Vote for ...)

YOUNG BOOZER
REPUBLICAN

FOR STATE AUDITOR

(Vote for ...)

SAMANTHA ‘SAM’ SHAW
REPUBLICAN

JOHN MCMILLAN 
REPUBLICAN

FOR COMMISSIONER
OF AGRICULTURE AND INDUSTRIES

(Vote for ...)

MIKE BOLIN
REPUBLICAN
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T
his is it.  On Tuesday,
Nov. 2, we choose our
state’s leaders for the

next four years or longer.
Our only reward will be

regret if we stay in our stores
or at home and let others
decide who will legislate
for the next four years and who will
lead our courts for the next six years.

Our reward if we elect the candidates
on Pages 1 and 3: Retail-friendly
lawmakers who understand today’s
business complexities and fair-minded
jurists guided by the rule of law.

The 61 recommended legislative
candidates on the facing page either

already work well with ARA
in the Alabama Legislature or
understand the retail indus-
try’s importance to Alabama’s
economy. Elect these candi-
dates to maintain our ability
to stop bad legislation and
support beneficial bills.

Alabama’s appellate courts decide
many issues crucial to your business,
such as employment law, insurance and
workers’ compensation. Vote for the
judicial candidates on Page 1 to main-
tain the balance on our courts.

Vote and make the voice of retailing
heard on Election Day. Alabama’s
future depends on it!

T
he twinkle in their eyes could
return for Santa’s retail elves in
Alabama this year.

After two years of declining sales,
holiday sales in Alabama could actually
surpass the previous year.

Every month this year except
for January, Alabama sales tax collections
(the indicator of total sales in Alabama)
have improved compared with the same
month in 2009. We even collected more
sales taxes (2.4 percent more) in August
than last year, the month when sales taxes
are dropped for three days on a large
sector of retail sales because of the annual
back-to-school sales tax holiday.

While not significant, this year’s sales
gains have been sure and steady.

Alabamians spent $8.1 billion during
November and December of 2009,
$191 million less than in 2008. The
2.29 percent decline for the 2009 holiday
shopping season followed an 8.64 percent
decline in 2008.

Before the Great Recession, Alabama’s
holiday sales grew an average of 4 per-
cent annually.

If 2010 spending trends continue
through the holiday season, Alabamians
should spend slightly more on holiday
shopping this year than they did in 2009.

The state already collected more month-

ly sales taxes in March, May and June
than they did in November of last year,
the first month of the two-month holiday
period. March collections came in about
$2 million short of last December, the
best sales month for a dismal 2009.

Alabama’s taxable sales have grown
on average 2 percent each month this
year. The National Retail Federation
projects a 2.3 percent rise in holiday sales
nationwide.

The challenge causing caution here
in Alabama is our second straight year
with the Iron Bowl falling on Black
Friday. Last year, fewer consumers went
shopping and they spent slightly less
on Black Friday in our state, in part
because of the football game that
demands our collective attention.

The good news is there is one more
shopping day this year between
Thanksgiving and Christmas
(29 days vs. 28 days last year).
Hopefully, the lost Iron Bowl 
day will be made up
with the gain of another
shopping day.

Even a one percent
holiday sales increase
in Alabama would
have retailers here
jumping for joy.

2010 could be the year the twinkle
comes back to Alabama holiday sales
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OBJECTIVE

To turn out as many voters as possible,

retailers and other employers need to talk

to their employees about elections and the

importance of exercising the right to vote.

Educated voters are more likely to take

the time to go to the polls.

SAY THE ‘E’ WORD IN YOUR STORE

An employer can share information

about elections, even a particular candi-

date. An employer can solicit employees’

support for identified candidates so long

as employers do not discriminate in any

way against employees’ because of how

they vote or what candidate they support.

DISTRIBUTE VOTER GUIDES

Corporations and individual employers

can distribute campaign literature and

brochures to employees, solicit votes

for identified candidates for statewide

office, or solicit contributions for identi-

fied candidates, so long as such solicita-

tions are not accompanied by job

discrimination, financial reprisal or

coercive threats. Federal and state law

prohibit any coercion of this sort

in connection with solicitation of employ-

ees’ support for identified candidates.

ARA has provided each member

contact with 10 ARA Voter Guides that

list the Alabama RetailPAC-endorsed

candidates, which you also can download

from the ARA website. 

You can post the Voter Guides on mes-

sage boards, distribute with paychecks,

deliver through internal mail and hand-

deliver at meetings.  Of course, when

speaking with employees be careful

to explain that no adverse action will be

taken against any employee based on

his/her political views.

DO YOUR PART

If retailers do their job on Election Day,

we’ll strengthen Alabama’s retail market.

Please do your part to make the
VOICE of retailing heard in
Alabama!

VISIT ELECTION INFORMATION
at alabamaretail.org 

You’ll find Election Information

in the Political Affairs section

☛ The information in this
article about communicating
with employees can be
found as Employer's Guide:
How Retailers Can Make a Difference
☛ Print out the two-page 2010 General
Election ARA Voter Guide brochure 
to distribute to your employees and/or
give them the copies of the guides
mailed to you in the weeks leading up
to the election.

☛ Use the Sample Get Out the Vote
Letter to draft a letter for Election Day
to your employees.
To view any of the above documents, you must be
logged into the website as a member user. If you’ve
never logged-in before, you’ll need your member
number to register. Your number is to the right of
your name in the address on this newsletter.
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Get out the Vote!
Explain to Your Employees How a Favorable Legal and
Legislative Climate Helps Provide a Stable Retail Climate

GENERAL ELECTION BALLOT
NOVEMBER 2, 2010

THESE OFFICES WILL APPEAR ONLY ON BALLOTS
IN THE REFERENCED DISTRICTS

FOR STATE SENATOR (Vote for ...)

�District 1 Tammy L. Irons, Florence (D) 
�District 2 Bill Holtzclaw, Madison (R) 
�District 4 Paul Bussman, Cullman (R)
�District 5 Greg Reed, Jasper (R)
�District 6 Roger Bedford Jr., Russellville (D)
�District 7 Paul L. Sanford, Huntsville (R)
�District 8 Lowell Barron, Fyffe (D)
�District 9 Clay Scofield, Red Hill (R)
�District 12 Del Marsh, Anniston (R)
�District 13 Gerald Dial, Lineville (R)
�District 17 Scott Beason, Gardendale (R)
�District 21 Gerald Allen, Tuscaloosa (R)
�District 22 Marc Keahey, Grove Hill (D)
�District 25 Dick Brewbaker, Montgomery (R) 
�District 28 Billy Beasley, Clayton (D) 
�District 30 ‘Walking’ Wendell Mitchell, Luverne (D)
�District 33 Vivian Davis Figures, Mobile (D)
�District 35 Ben Brooks, Mobile (R)  

FOR STATE REPRESENTATIVE (Vote for ...)

�District 1 Quinton Hanson, Florence (R)
�District 2 Lynn Greer, Rogersville (R)
�District 4 Micky Hammon, Decatur (R) 
�District 7 Jody Letson, Hillsboro (D)
�District 8 Terri Collins, Decatur (R) 
�District 9 Ed Henry, Falkville (R) 
�District 12 James Fields, Hanceville (D)
�District 13 Bill Roberts, Jasper (R)
�District 16 William E. Thigpen Sr., Fayette (D)
�District 21 Randy Hinshaw, Huntsville (D)
�District 22 Wayne Johnson, Huntsville (R)
�District 24 Todd Greeson, Ider (R)
�District 26 Kerry Rich, Albertville (R)
�District 27 Wes Long, Guntersville (R)
�District 29 John G. “Jack” Page III, Gadsden (D) 
�District 30 Blaine Galliher, Gadsden (R)
�District 32 Barbara Bigsby Boyd, Anniston (D)
�District 35 Steve Hurst, Munford (D) 
�District 36 Randy Wood, Anniston (R) 
�District 37 Richard Laird, Roanoke (D) 
�District 38 DuWayne Bridges, Valley (R)
�District 39 Richard Lindsey, Centre (D)
�District 40 K.L. “Koven” Brown, Jacksonville (R)
�District 42 James M. ‘Jimmy’ Martin, Clanton (D) 
�District 43 Mary Sue McClurkin, Pelham (R) 
�District 45 Owen Drake, Birmingham (R) 
�District 47 Jack Williams,Birmingham (R) 
�District 61 Alan Harper, Aliceville (D) 
�District 62 John Merrill, Taylorville (R) 
�District 63 Bill Poole, Tuscaloosa (R) 
�District 65 Elaine Beech,Chatom (D) 
�District 73 David Grimes, Montgomery (R)
�District 74 Jay Love, Montgomery (R)
�District 75 Greg Wren, Montgomery (R) 
�District 80 Lesley Vance, Phenix City (D) 
�District 85 Jody Singleton, Headland (R)
�District 86 Paul Lee, Dothan (R)
�District 90 Charles Newton,Greenville (D) 
�District 91 Barry Moore, Enterprise (R)
�District 92 Mike Jones Jr., Andalusia (R) 
�District 93 Steve Clouse, Ozark (R)  
�District 99 James Buskey, Mobile (D)

FYI: Statewide amendments on ballot as well 
Four statewide amendments will appear

on the Nov. 2nd ballot. Three apply to the
state as a whole and one is a local issue.
☛ AMENDMENT ONE (1) amends a

2006 amendment that forced all school

districts to levy at least 10 mills of prop-

erty tax for education. This proposed

amendment clarifies that a prohibition

against local governments being paid

to assess or collect the taxes applies only

to property taxes levied since Oct. 1,

2006, and thus authorizes fee and com-

mission payments from school property

taxes levied prior to the 2006 date.

☛ AMENDMENT TWO (2) proposes

that changes in property taxes for county

schools be decided by a majority vote,

rather than the current three-fifths vote

(60 percent).

☛ AMENDMENT THREE (3) would

fund $1 billion in road and bridge con-

struction by taking $100 million annually

for 10 years from the Alabama Trust Fund,

unless the fund drops below $2 billion.

☛ AMENDMENT FOUR (4) would

settle a sales tax dispute between Blount

County and the city of Warrior. Could

apply to any city not fully inside a county.

ARA has taken no position on these
statewide amendments. These explanations
are provided as information only.
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PAYS TRIBUTE TO R
12 retailers recognized during 2010 Retail D
During the 2010 Retail Day Luncheon on Sept. 22, the Alabama

Retail Association in cooperation with the University of
Alabama at Birmingham School of Business recognized 12 out-
standing Alabama retailers operating 10 retail businesses as
Retailers of the Year. Collectively, these businesses have been oper-

ating for almost 300 years. This marked the 11th presentation of the
Retailer of the Year Awards since 1999.

A panel of former winners, developers, academics, chamber exec-
utives and media chose these retailers from a large pool of nomi-
nees sent in from throughout the state.

Retai
Alabam
For the
two ye

In fu
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☛ GOLD AWARD: 

Mark Whitlock, Mark’s Outdoor Sports, Vestavia Hills
The first ever to repeat as the state’s top retailer. Whitlock, president 
of Mark’s Outdoor Sports, an ARA member since 1995, also won the
Gold Award in this same category in 2008. The store employs 26 and
recently doubled its square footage, expanding into an adjacent store 
in a speedy two-week renovation.

☛ SILVER AWARD: 

Eddie Davis, York Drug Inc., York; The Drug Store Inc., Livingston
This retailer spent 2010 investing in his two retail pharmacies in rural
west Alabama. Both stores have added robotics and initiated a pre-
ferred shopper, or loyalty program. Sales are up in both stores with one
showing growth in home medical equipment sales and the other in pre-
scription sales.

☛ BRONZE AWARD: 

Ann Murray, Carter Drug Co. and Carters Books & Gifts, Selma
The gift shop this winner manages is located within an 86-year-old 
pharmacy in downtown Selma. The owners recently invested $400,000 
in remodeling this business and as a result the in-store boutique gift
department saw its business increase by 40 percent, becoming the
store’s second-most profitable department. 

☛ GOLD AWARD: 

Janet Holcomb, The Fitting Touch, Birmingham
“We strive in giving great customer service, and I believe that is truly
the strength of my business,” said this owner, who saw sales leap 46
percent in the last quarter of 2009 and 49 percent in first half of 2010
when she moved a successful five-year-old business to an even more
successful location.

Jimmy Ray Smith, Jimmy Smith Jewelers, Birmingham
On the first day of a gargantuan inventory-reduction sale at this win-
ner’s family business (an ARA member since 1984), 300 customers
clamored to get in.  As a result, his store saw a 16 percent sales jump in
the first half of 2010. His dad, Jimmy D. Smith, was a Retailer of the
Year in the award’s inaugural year. 

☛ SILVER AWARD: 

Michael Johnson, Terramé Day Spa and Salon, Birmingham
Despite a 40 percent drop in sales in his industry last year, this winner’s
business managed to increase profits by 35 percent by focusing on retail
sales, promoting the business’ services through social media campaigns
and maintaining the business’ dedication to customer service. Terramé
has been an ARA member since 2003.

☛ BRONZE AWARD: 

Nick Nicholson, MAFIAoZA’s Pizzeria and Neighborhood Pub,
Mountain Brook
In two short years, the Italian restaurant this winner manages has become
an integral part of its community. An avid volunteer who serves in several
capacities for an organization that promotes local dining, Nicholson gives
credit for this award to his 38-member staff and management team.
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ANNUAL SALES MORE THAN $5 MILLION ANNUAL SALES $1 MILLION TO $5 MILLION

2 0 1 0  A L A B A M A  R E T A I L E R S  O

Mark Whitlock, Ann Murray, Eddie Davis

Michael Johnson, Janet Holcomb, Nick Nicholson, Jimmy Ray Smith
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TO RETAILERS OF YEAR
etail Day; 2011 nominations are due June 6 
of the

exec-
mi-

Retailers of the Year must operate or manage a retail business in
Alabama and that business must collect state and local sales taxes.
For these awards, the businesses must have been operating for at least
two years to qualify. In 2011, that requirement increases to five years.

In future years, Gold Retailers of the Year can only be recognized

once. All other winners can be nominated in subsequent years.
Nominations for the 2011 Retailer of the Year awards are due by
Monday, June 6.

Want to nominate a Retailer of the Year or Centennial Retailer?  
Go to Awards and Events at www.alabamaretail.org
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☛ GOLD AWARD: 

Jean Clayon, Christine's Inc., Mountain Brook
In a year when many small retailers cut back or shut their doors, this winner opened her third

store. In the past year, she’s trimmed costs by more than a $1,000 a month, moved the oldest

of her three stores and still managed to increase sales since spring. 

☛ SILVER AWARD: 

Carol and Stephen Brooks, Carol Brooks Home & Holiday Shoppe, Prattville
“Our customers … are really what make our shop,” this husband and wife team said.

Together, they generated 30 percent more sales last year for their four-year-old business.

These owners aren’t “afraid to stock inventory and know how to promote,” the Retailer of the

Year judges said of this two-person operation.

☛ BRONZE AWARD: 

Homer and Adam Brown, BumperNets Inc., Hoover
This father and son team sells game tables at an 11-year-old store 

in the Riverchase Galleria, where customers can play, buy or both.  

In the past year, the store added an arcade room, which now boasts 

the most pinball games in any one location in the South. BumperNets 

has been an ARA member since May of 2009.

To learn more about the Retailers of the Year, go to 2010 Retailers of 
the Year under Alabama Retailer of the Year in the Awards and Events 
section of www.alabamaretail.org

LION ANNUAL SALES LESS THAN $1 MILLION

R S  O F  T H E  Y E A R  
“Retail is one of the most important aspects

of our corporation,” Charlie Tickle, chairman
and chief executive officer for Daniel Corp.,
told those gathered Sept. 22 for the 29th
Annual Retail Day Luncheon.

Tickle was the keynote speaker for the event
jointly presented by the Alabama Retail
Association and the University of Alabama at
Birmingham's School of Business at the
Cahaba Grand Conference Center in
Birmingham, just one of Daniel Corp.’s com-
mercial properties.

Daniel’s latest retail venture is The Shops of
Grand River, a $127 million, 330,000-square-
foot retail destination in 
Leeds, which opened 
Oct. 28. Construction 
on the second phase 
of the outlet center 
should start early 
next year. 

mith

Adam and Homer Brown, Carol and Stephen Brooks, Jean Clayton

Daniel Corp. 
believes in retail
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Alabama Centennial Retailers have staying power

A
t the 2010 Retail Day Luncheon

in September, the Alabama

Retail Association honored three

businesses that col-

lectively have

been operating

for almost

350 years.

This is the

eighth group

of Alabama

Centennial

Retailers ARA has hon-

ored since 2002, when the association

began recognizing retailers with staying

power. Each received a bronze plaque

to place outside of the business and a

certificate suitable for display inside.

The Centennial Retailer program

recognizes retail businesses operating for

100 years or more for their contributions

to the state’s past, present and future.

To qualify, a business must have a physi-

cal operating or management presence in

Alabama and collect state and local sales

taxes. Businesses can only be recognized

once as a Centennial Retailer.

Centennial Retailer nominations

for 2011 are due by Monday, June 20.

A Centennial Retailer Nomination Form

is available in the Awards and Events

section of alabamaretail.org.

“For businesses to survive despite the
dramatic changes of the past century is
a remarkable achievement,” said ARA

President Rick Brown. “It is fitting
to celebrate the enduring contributions
of these Alabama retail establishments
to their communities.”

Read the complete list of Centennial Retailers honored since 2002 at Alabama's Centennial Retailers under Centennial Retailers in the Awards and Events section of alabamaretail.org

2010 ALABAMA CENTENNIAL RETAILERS
from youngest to oldest

The Greenville Advocate
Greenville

Founded in 1865 by James B. Stanley
Owner: Boone Newspapers Inc.

Three generations of the Stanley
and Hardin families operated The
Greenville Advocate, a twice weekly
community newspaper 
serving Greenville and
Butler County, before
selling the publication 
to Boone News-
papers Inc. in 1994. 
“It is humbling to have 
the opportunity to 
represent an 
organization that
has served its
community for 

well over 100 
years,” said 
Ashley Vanzant,  

current publisher 
and president of 
the 145-year-old 
business.

Searcy Funeral Home
and Crematory

Enterprise
Founded in 1908 by Polk Houston

Searcy
Owners: Bill and Will Searcy

Polk Houston Searcy founded this
business 102 years ago in downtown
Enterprise as a hardware store and
funeral home.  Third and fourth
generations of the Searcy family now
make the funeral
profession and the
family business their
calling. The business
relocated to U.S. 167
North and operates a
crematory that
serves 15 other
funeral homes in 
the Wiregrass area.
Searcy Funeral
Home and
Crematory has
been an ARA mem-
ber since 2007.

M.L. Awbrey Inc.
Roanoke

Founded in 1909 by J.J. Awbrey
Owner: Pat Awbrey

In its 101 years, M.L. Awbrey Inc.
has sold everything from farm and
garden supplies to clothing and
gifts. This third generation general  

merchandise retailer on 
Roanoke’s Main Street 
was founded in 1909 by 
James Jackson Awbrey.
In the main section of

the store, cus-
tomers still walk  
on the original  
hardwood floors 

and look 
up at the 

original 
metal-tile 
ceiling. 

For more about these retailers, go to 2010 Centennial Retailers under Centennial Retailers in the Awards and Events section of alabamaretail.org

When my great-great grandfather, J.J. Awbrey, started Awbrey’s in 1909, I don’t know if he expected it to still be around
in 2010. However, I’m sure he expected future generations of Awbreys to continue working hard in support of their local

economy and their community. The fact that we are still here today just goes to show that even though times have changed
and businesses have evolved, there is still no substitute for hard work, determination and humility.

Will
Searcy

Ashley VanzantPat Awbrey II

Pat Awbrey II on behalf of M.L. Awbrey Inc.

Responsible vendor training available online; September employer briefing summaries also 

Y
ou can ensure your
employees are famil-
iar with state laws

regarding alcohol and tobacco
product sales by having them
complete the Alabama

Responsible Vendor course
found online at the Training,
Seminars area in the Member
Services section of
alabamaretail.org.

Employees who work in an
off-premise grocery, conven-
ience or liquor store who sell
alcoholic beverages should
take the course.

If you didn’t attend the
Sept. 17 Retail Employers
Briefing, speaker summaries
are up on the website in that
same section.
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deceptive criminals and prevent fraud

receive the annual Examiner of the Year

Award. 

During a May luncheon at the Wynlakes

Golf & Country Club in Montgomery,

Carolyn Spain of Northport, a driver

license specialist with the Birmingham

District, Birmingham Driver License Office,

received the 2009 Examiner of the Year

award.

In 2009, Spain was responsible for 21

felony and 84 misdemeanor arrests.

In determining the award recipient, a point

system is used, with points allocated for

each arrest. The more serious the offense,

the more points are given. Arrests made by

those employed by the Driver License

Division cover a wide range of charges,

including failure to appear, felony fraud,

forgery, robbery, larceny, child neglect,

rape, parole violations and firearms viola-

tions. In 2009, Spain accumulated 463

points. She also was the Examiner of the

Quarter for the first, third and fourth quar-

ters of 2009 and was the 2008 Examiner of

the Year.

Spain’s partner, Driver License Specialist

Regina Hardy of Birmingham, who was

the 2007 and 2005 Examiner of the Year,

finished second in 2009 with 412 points.

At the May event, Hardy also was recog-

nized for earning 216 points in the

first quarter of 2010, making her

the Examiner of the Quarter for

that quarter.

On Nov. 9th, ARA will present

Hardy with the Driver License

Specialist of the Quarter Award

for the second and third quarters

of 2010 as well. In those two

quarters, she earned 119 and 151

ARA thanks driver license examiners for their work
WANT TO GET INVOLVED?

Would your store or company like to show your
appreciation for driver license examiners by
providing a gift certificate or
gift card for the remaining
2010 Examiners and Driver
License Specialists of the
Quarter or the 2010 Examiner of the Year
winner and runners up? 

Please contact Nancy Dennis at
ndennis@alabamaretail.org; or 

1-800-239-5423, Ext. 101

Learn more at Identity Theft Facts under
Examiner of the Year in the Awards and
Events section of alabamaretail.org

I
dentity theft costs. Financial institu-

tions, businesses, government and

consumers lose an estimated

$1.7 billion annually due to identification

fraud. 

In 2009, Alabamians filed 3,586 identity

theft complaints with the Federal Trade

Commission, ranking our state 17th in the

nation for such complaints. 

Every day, driver license examiners

with the Alabama Department of Public

Safety work diligently to protect business

and consumers from those who seek to

represent themselves as someone they are

not. In fact, in 2009, the Driver License

Division was responsible for 522 felony,

2,993 misdemeanor and 18 Immigration

and Customs Enforcement arrests.

Because retailers count on customers at

their counters being the same person as

identified by their driver license, the

Alabama Retail Association each year

partners with the Public Safety

Department to curtail driver license fraud

by presenting the “Examiner of the Year”

and “Examiner of the Quarter” awards.

The partnership between Public Safety

and the Alabama Retail Association saves

thousands of lost retail dollars by prevent-

ing individuals from obtaining false iden-

tities, or stealing an individual's identity

and using that identification to obtain

checking and credit accounts for unlawful

purposes. 

“Alabama retailers are proud that
through this award program and our
partnership with the Department of
Public Safety, the Driver License Division
has seen a 267 percent increase in its
arrest record since the inception of the

Examiner of the Year
program in 2000,”

said ARA

President Rick

Brown.

Those within the

department who

excel at recogniz-

ing fraudulent

activity and

go the extra

mile to fight

points, respectively.

The third-place finisher for the 2009

Examiner of the Year Award was Driver

License Specialist Sharon Perry from

the Mobile District, Mobile Driver

License Office. She accumulated 361

points last year. 

Starting with the second quarter of this

year, ARA began recognizing both the

Driver License Specialist and the Driver

License Examiner of the Quarter.

The quarterly examiner winners who,

along with Hardy, will be recognized in

November at a gathering in the Department

of Public Safety’s headquarters in

Montgomery are: 

• 2010 Second Quarter

winner: Driver License

Examiner 1 Kasey

Brooks from the

Dothan District, Troy

Driver License Office,

90 points.

• 2010 Third Quarter

winner: Driver License

Examiner 1 Holley Cook

from the Dothan District, Dothan Driver

License Office, 89 points 

“Alabama’s driver license staff daily
deals with a demanding and frequently
stressful profession with dignity and ded-
ication. I cannot say enough about their
work to guard the public’s safety through
driver licensing,” said Col. J. Christopher

Murphy, former director of the Alabama

Department of Public Safety, the May

keynote speaker.

Regina Hardy

,

Holley
Cook

ARA Vice Chairman Dianne Wammack,
right, presents Carolyn Spain with the
2009 Examiner of the Year Award.

48829-1 ARA.qxp:Layout 1  10/22/10  11:16 AM  Page 7



Participants to get largest return ever!

Since its inception in 1984, Alabama

Retail Comp has returned almost 

$40 million – about 20 percent of all

premiums collected – to its participants

through its retrospective return plan. The

plan provides a controlled method for the

fund to return excess funds accumulated

due to favorable operating experience.

The retrospective rating plan uses an

actuarial formula that takes into account

individual participants’ experience versus

RETROSPECTIVE RETURN
DISTRIBUTION FOR 2011
ARC’s $4.4 million retrospective return

for 2011 will be distributed 
from fund years as follows:

2009                                    $1,000,000
2008                                    $1,000,000 
2007                                    $1,000,000 
2006                                     $1,000,000
2005                                        $400,000
Total 2011 Return             $4,400,000

In 2011, the Alabama
Retail Association’s 
workers’ compensation
insurance fund will return
$4.4 million to qualified
participants, the largest retrospective

return in its 26-year history. The board

of trustees of Alabama Retail Comp,

the self-administered, self-insured

workers' compensation fund available

only to ARA members, voted Oct. 4

to distribute $4.4 million in the 2011

fund year, which begins Jan. 1.

The 2011 retrospective return

of $4.4 million represents a 10 percent

increase over the 2010 return.

“We are pleased once again to bring
some good economic news to our
members by providing this retro return,
which will help lower the costs of doing
business,” said Rick Brown, the fund’s

administrator and ARA president.

the experience of the fund as a whole.

The amount of credit a participant

receives is tied directly to the business’

loss ratio. Lower losses mean a higher

retrospective credit at renewal. This

acts as an incentive for participants

to provide a safe work environment.

Alabama Retail Comp, the state’s most

stable, cost-effective workers’ compensa-

tion insurance program for retailers, is

regulated by the Alabama Department of

Industrial Relations and governed by

retailer trustees who participate in the

fund.  Almost 4,000 Alabama Retail

Association members participate in the

fund.

ARC specializes in the retail industry,

but also provides coverage to employ-

ers in other business classifications.

“Our goal is to provide the most 
cost-effective workers’ compensation
coverage to Alabama businesses with
unparalleled customer service,” said

Fund Manager Mark Young.

To learn more about Alabama Retail Comp’s retrospective return, go to Company News at www.alabamaretailcomp.org 
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